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searé*] PLANTS PUSH OPERATIONS 


Graham Set for ’39 Drive 


at Studebaker, 


Graham, Oldsmobile 
And Pontiac 


ser 
By 


Chris Sinsabaugh 





ALF WAY through the press 

preview circuit, which cov- 
ers peeks at Plymouth, Dodge 
Chrysler, De Soto, Studebaker, 
Graham, Oldsmobile and Pon- 
tiac, and I am beginning to get | 
a cross-section view of what the 
1939 car is going to look like. 
Also to note trends in design 
and to get a line on prices. The 
composite picture I have of those 
looked at lead me to believe 
that the 1939 stuff is going to 
be so far different in appear- 
ance over °38, that there can be 
no criticism such as we had 
this year when the cash custom- 
ers gave as alibis for not buy- 
ing that, even with a magnify- 
ing glass, it was impossible to 
distinguish °38 from ’37. 

* * * 

EVERYTHING I have seen) 
has been distinctly different | 
from °38. Body lines show style 
appeal that is going to be hard 





to get away from. There is 
nothing radical or revolution- 
ary apparent, but there has 


been a refinement in body lines, 
coupled with important changes 
on the chassis and under the 
hood, nothing radical, though— 
that should convince the buy- 
ing public that our engineers 
have not been asleep the past 
year, and that there has been 
aloosening of purse strings that 
has made possible the changes 
that have taken place. Because 
of preview secrecy that is im- 
posed on us Paul Prys and 
Peeping Toms, it is impossible 








Working | Capital] 


Boosted, Dealer 
Setup Improved 


Simplified Line and Lower 
Prices to Broaden 
Company Market 


DETROIT.—With improve- 
ment in its working capital 
of approximately $2,300,000, 
announced this week by 
Joseph B. Graham, president 


of Graham-Paige Motors Corp., 
the corporation is now making 


an aggressive bid for the 1939 | 


market with an entirely re- 
vamped dealer program, which 


|it is confident, will strengthen | 


dealer profit position 
coming year. 

In addition to a simplified line 
of cars, which will permit dealers 


to carry a complete line of mer- | 


chandise at relatively low in- 
vestment, Graham is providing 
broader discounts, territorial 


relations which lean definitely 
to the dealer’s side of the pic- 
ture. 

From a financing standpoint, 


the corporation has converted a 
(Continued on Page 11, Col. 1) 


Ford Reported 
Tooling Medium 











in the | Goure 


, |de luxe models, 
protection and new contractural | 








‘39 Plymouths Shown; 
Prices Cut $2-$15 





DETROIT.—Plymouth models | been proceeding at a good pace 


for 1939, which were announced | for the past month. As a result 
to the trade in Automotive News | dealers are in a position to dis- 


Sept. 3, will make their public| play a _ representative 
In spite of | body types at the present time. 


debut this week-end. 
the increase in size and the in- 


| 
| 


line of 


Just at the present moment 


corporation of many mechanical | output is threatened to some ex- 
improvements and design tent by a strike called in the 
changes, the new models this | Briggs Mfg. Co., which supplies 
year will be priced from $2 to| the division with bodies but it is 


$15 below the 1938 series. 


hoped that this condition will be 


Prices announced by Plymouth | Settled at an early date. 


this week are as follows: 


**Roadking”’ 1939 1938 
Coupe $645 $645 
2-door sedan 685 685 
2-door tour. sedan 699 701 $2 
4-door tour sedan 740 746 6 
“De Luxe” 
725 730 5 
‘coupe with rumble 755 770 15 
2-door sedan 761 773 12 
| 2-door tour. sedan 775 785 10 
4-door sedan 791 803 12 
| 4-door tour sedan 805 815 10 


These prices include federal 


|excise taxes, safety glass, spare 


tire and standard accessories. On 
the list price 
also includes remote-control gear 
shift and auto-mesh transmission. 
New front wheel coil springs are 
standard on both “Roadking” and 
de luxe models. 

At the same time the Chrysler 
Corp. of Canada, Ltd., announced 
reductions on the 1939 Plymouth 
ranging from $18 to $40, based 
on Windsor (Ont.) retail prices. 

The Windsor retail pricies (not 
including government taxes) are 
as follows: 


for the column to discuss in- e 
lividually what I have seen. Priced Model ent. 
* * Roadking Retail 
SPEAKING in general terms,| DETROIT.—A new Ford line, | $°p® sega,” - $800 
I take it that there is going to|to sell in Se ee 2 Door Touring Sedan 878 
% keen competition in the six-|class under another name than) oor Sedan 910 
ylinder field, particularly in| Ford, was reported in the Wall ° ee meen 925 
the low-priced bracket. In fact | Street Journal here this week.| coupe .......... $382 
here are three or four com- According to the Journal, the : — — yer = 
vanies which already have sixes, | new model already has reached |4 Seer Soden 970 
vhich are adding running mates|the tooling stage and suppliers | 4 Door Touring Sedan 985 
tt a lower price, so they will|have received definite | geo 
lave two six-cylinder eo to — for parts and Ma-|2 poor sedan 958 
heir bows where heretofore | terials. |2 Door Touring Sedan 973 
here has been but one. This| It further states that the new | 4 Door Sedan 995 


loes not mean the eight is on 
he way out—no, the eight is 
til with us but with a price 
ag designed to meet the needs 
® fancies of those who are 
viling to pay more for their 
iutomobile. 
* * * 

PRICES IN general are go- 
ng to be lower, I gather. But 
‘on’t look for price slashing. 
the cuts will be moderate. In 
*neral I should say they will 
age from $10 to $15 per 
del, which is real generous in | ; 
lew of the improvements made. | i 
course, there may be one or 


c 


line will be quite distinctive 
from current Ford V-8 lines, 
with 





larger bodies and more 
(Continued on Page 2, Col. 3) 


4 Door Touring Sedan 1010 


Production of the new models, 


which are described in full in 
Automotive News Sept. 3, has 





Studebaker Dealer Council 


Formed to Aid Planning 





SOUTH BEND, Ind.—An-! 
nouncement of the formation of| of Studebaker’s 16 branches. In 
a Dealer Advisory Council to/}each branch one dealer will be | 
chosen from the group that sells | 
more than 100 cars per year, an-| A 
other from the group that sells| 


1id in the advertising and sell- 
ng of Studebaker cars, was an- 


nounced here today by George 


| Keller, vice-president in 
vo that > go even further | D. - P 1 “ 
neat te ie 19, Col. 1) charge of sales of the Stude 
; baker Corp. 
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c 





Unlike other factory - dealer 
en by the fac- 


but by out-of-the-hat- | 


alers in 


1 total of 48 councilors. Three 


Gealers will be chosen from each 


from 25 to 100 cars a year, and 
a third will be from the group 
that sells 25 or fewer cars per 


rr} year. This will give the council | 
| boards, members of this council; a board coverage on a basis of 
| will not be chos 
| tory, a | 
|drawings by disinterested per- | 
sons. The drawings will be con-| be paid at the rate of $25 a day 
' ducted at meetings of deale 

leach branch and there will be! council, plus all expenses to and 


size of business as well as geo- 
graphically. 
Each of the councilors will 


for each day he sits on the 


(Continued on Page 9, Col. 1) 





| 


As a result of the Briggs diffi- 


Decrease | Culties, it was estimated Friday 


| that approximately 18,900 work- 
ers were being kept from work. 








the 


|The majority of those affected 
| were 
| Dodge and Plymouth plants in 
Detroit and vicinity. 


employed in Chrysler, 


3 Hudson Lines 


For ’?39; Revamps 


Dealer Relations 


DETROIT.—A simplified line, 
consisting of three Hudson series, 
will make up the 1939 offering 
of the Hudson Motor Car Co., 
according to an announcement 
by officials this week. The new 
medels will continue the same 
broad market coverage of the 
past, it was stated, and will in- 
corporate major changes in de- 
sign and mechanical develop- 
ments which aim at safety, im- 
proved riding and ease of hand- 
ling. 

During the past week the 
company recalled approximately 
5,000 workers to the payroll, 
with assembly operations sched- 
uled to get underway in the 
coming week. When operating 
at normal capacity, Hudson em- 
ploys in the neighborhood of 
12,000 men. 

In addition to 
ment and_= simplification of 
models, it is understood that 
Hudson has completely _re- 
vamped its dealer relations pro- 
gram in such way that dealers 
will have complete control of 
conditions within their own 
territories, and that the old 
“boogey” of cross-selling will be 
eliminated. This plan will be 
announced to dealers nationally 
as soon as details can be fully 





its improve- 


worked out. 


Hupp Meeting Adjourned; 
Stock Increase Dropped 


RICHMOND, Va. (UTPS).— 
meeting of stockholders of 

Hupp Motor Car Corp., 
called to approve an increase in 
the authorized common stock of 
the company from 2,000,000 to 
3,000,000 shares, was adjourned 
here Thursday until Sept. 29 at 
noon to elect directors. 

Edward Rothbart, 


told the stockholders that, be- 





1939 Assemblies 
Expected at All 
Factories by Oct. 


Labor Troubles Cast Cloud; 
18,900 Forced Out by 
Briggs Strike 








By William C. Callahan 
Managing Editor 


DETROIT.—Aiming for a 
25-to-30 per cent increase in 
production and sales in 1939 
over 1938, automobile manu- 
facturers now are pressing 
plans to take advantage of the 
anticipated rise in demand this 
fall. 

At the present time it seems 
logical to conclude that all 
plants will be well along in a 
production way before Oct. 1. 
On the other hand, with the ex- 
ception of Plymouth which made 
its public debut over the week- 
end, it is not likely that other 
| models will be available publicly 
| before the end of this month. 

There are many basic factors 
which point to improvement in 
sales during the coming season 
as compared with last year. To 
list these in order of their im- 
portance is difficult, but a good 
guess would seem to line them 
up as follows: 

Far-reaching changes in de- 

sign, equipment and me- 
chanical developments this year 

(Continued on Page 2, Col. 1) 


Sloan Predicts 
1939 Upturn at 
Buick Meeting 


FLINT, Mich.—Asserting that 
he believes there is a tremen- 
dous potential demand for goods 
and services, Alfred P. Sloan jr., 
addressing the annual Buick 
organization convention as- 
sembled to preview  Buick’s 








| 
| 


secretary, 


cause of other plans, the board} 


to 
to 


of directors had _ decided 
abandon its recommendation 
increase authorized — stock. 


1939 cars, predicted better busi- 
ness in 1939 than has been en- 
joyed in 1938. 

“It seems to me that it is 
reasonable to expect that we 
are going to have better busi- 
ness in 1939,” Sloan said. “I 
think at the moment, unless the 
war should break out in Europe, 
which certainly would upset 

(Continued on Page 2, Col. 1) 


The Top Ten 
PASSENGER CARS 
First Ten in Registration as 

Reported in AN Today: 
1937 


1938 
Pos. Make Pos. 


1—291,268 Chev. 513,992— 2 
2—245,547 Ford 597,550— 1 
3—164,742 Plym. 328,777— 3 
4— 96,556 Buick 131,258— 7 





5— 65,243 Dge. 179,852— 4 
6— 59,616 Pont. 146,495— 5 
J— 56,489 Olds. 133,395— 6 
8— 30,526 Pack. 69,124— 8 
9— 30,035 Chrys. 59,609—10 
10— 25,158 Hud. 65,534— 9 
Total All Makes 
1,169,475 2,469,358 
For complete standings of all 


makes, see Page 13 this issue. 
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Plants Speed Operations on 1939 Assemblies |! 


Lower Prices, Broader 


Discounts on New Models|| wWitli Be Called 


(Continued from Page 1) 


create an appeal which was ab- 
sent in 1938 models, as com- 
pared with 1937. 

In addition to improvements, 

car prices as a whole will 
range downward materially from 
last year. Prices will probably 
be as low if not lower than in 
1937. 

General business has shown 

new life since the latter part 
of June, with the national in- 
dex showing a gain of 3 per 
cent in August over July. 

New car inventories are at 

the lowest point in years, 


Sloan Predicts 
1939 Upturn at 
Buick Meeting 


(Continued from Page 1) 
things very much, at least tem- 
porarily, that better business is 
assured. I think that that has 
come about due to the fact that 
following sub-normal efforts of 
industry through 1938 up to say, 
August, we have undoubtedly 
reached a state of productivity 
where our consumption was in 
excess of our production, there- 
fore things had to get better. 
That is the reason why I be- 
lieve it is reasonable to expect 
a considerable increase, par- 
ticularly from the standpoint of 
consumer goods. Just how long 
it will last I certainly could not 
tell; I do not suppose anybody 
could tell. 

“On the other hand it seems 
to me the thing that will in- 
fluence its magnitude and its 
continuation more than any- 
thing else is the extent to which 
the better business indirectly 
stimulates the capital goods in- 
dustry. I presume that you 
know that in the employment 
in the United States about half 
of that employment is involved 
in the capital goods industry. 
By that I mean men who are 
directly concerned in making 
capital goods and the men that 
serve them in various capacities 
incident to their production. 

“And I think it is generally 
conceded that the degree of our 
prosperity and its maintenance 
will depend largely upon how 
much we are able to stimulate 
the capital goods industry.” 

Among other speakers were 
Harlow H. Curtice, Buick presi- 
dent, and R. H. Grant, vice- 
president of General Motors in 
charge of sales. The executives 
complimented the Buick selling 
organization highly on the out- 
standing record achieved during 
the 1938 model year and pre- 
dicted further gains for Buick 
during 1939. 





which means that efforts to push 
1939 models in the fall market 
will not be impeded. 

Used car stocks are at the 

lowest point in years and will 
create no jam, such as had ex- 
isted in the past through stag- 
nated dealer capital and over- 
crowded used car lots. 

A better understanding of 

mutual problems between 
dealers and factories, and a 
sincere desire on both sides to 
solve these to the best interests 
of dealer, factory and customer. 

From a trade standpoint, there 
can be little question that plac- 
ing this last factor at the bottom 
of the list, probably just about 
ranks it at the wrong pole. This 
development alone may prove 
more important from a sales and 
production point of view than 
any of those previously listed. 


Of course, there always is 
bitter with the sweet. Adverse 
factors in the 1939 market may 
be listed as the current threat 
of war, which might at least 
temporarily delay recovery un- 
til people readjust themselves to 
new conditions. A second un- 
certainty is the labor situation 
as it affects automobile produc- 
tion plants. Whether or not the 
disturbance which developed in 
Briggs Mfg. Co., suppliers of 
Plymouth bodies, is a forerun- 
ner of what we may expect, still 
remains to be seen. 

The strike at Briggs 


for inefficiency. As a_ result, 


production at the plant was 
halted, which threatened to shut 


off Plymouth’s body supply and 
throw some 5,000 to 6,000 work- 


ers out of jobs there. Hopes of 


early settlement were still held 
out late this week. 

By and large, the favorable 
factors in the present picture 
far outweigh the unfavorable 
ones, and car makers are push- 
ing previous plans forward as 
much as good management and 
efficiency will permit. 

Hudson will start assembly 
next week. Oldsmobile will be 
running into fair volume by 
Sept.. 20. Buick already has 
reached close to 700 units a 
day. Plymouth was well into its 
stride, unless the current labor 
trouble causes damage. Stude- 
baker has reached about 400 
cars daily, which is about on a 
par with Pontiac. Other makers, 
including Ford and Chevrolet, 
seem definitely headed for pro- 
duction before Sept. 30. 


Bristow Issues Catalog 


SAN FRANCISCO.—A new bulletin 
has just been printed by the Barney 
Bristow Piston Ring Co., explaining 
the principles of the patented Bristow 
“tit-lock”” multi-seal piston ring. 





WALTER SCHRAM, left, is welcomed back to his 29th year with the 
Hudson factory by President A. E. Barit, as the company began produc- 
tion of its 1939 cars this week. “It looks Ike a good year to me,” smiled 
Schram as he glimpsed the first new car and heard Barit wish him many 
more healthy and productive years with the company. 


























is re- 
ported to have developed over 
the discharge of three workers 









Dodge for 1939 


‘Luxury Liners’ 





DETROIT.—Among = advance 
reports regarding details of 1939 
automobile models, one is to the 
effect that the approaching first 
public exhibition of Dodge pas- 
senger cars will show new and 
different design and many me- 
chanical innovations. 

The attention given to new 
standards of motoring luxury 
in the newest Dodge is termed 
so marked that the name “Lux- 
ury Liner” has been suggested, 
and will probably be adopted, 
for the 1939 Dodge series. 


Celebrate Anniversary 

One reason for the liberality, 
with which Dodge is making 
luxuriousness a keynote in its 
1939 cars, is seen in the fact that 
with these newest models the 
company will be celebrating its 
silver anniversary. 

That the idea of making the 
1939 Dodge “Luxury Liner” a 
monument to the company’s 
quarter-century progress has 
been of considerable influence 
on the creation of the new 
models, is confirmed by Emerson 
J. Poag, assistant Dodge sales 
manager in charge of merchan- 
dising and advertising. 

“Initial plans for ear-marking 
our anniversary models with 
extra special values and attri- 
butes were advanced over a year 
ago as the introduction of the 
1939 cars would coincide with 
our silver anniversary,” ex- 
plained Poag. 


Output 4 Million 


“The pride which we feel in 
looking back upon 25 years of 
manufacturing  history—during 
which time the company has 
produced close to four million 
vehicles—is something we de- 
cided to celebrate in a definitely 
fitting and practical manner; by 
making every one of our 1939 
cars a significant demonstration 
of what can be accomplished.” 


Ford Reported 
Tooling Medium 
Priced Model 


(Continued from Page 1) 


powerful eight-cylinder engines. 
According to the present plans, 
the article related, the new ad- 
dition to the Ford family would 
be ready for presentation to the 
public by, or shortly after, the 
opening of the New York show 
Nov. 11. It would be designed 
to fill the present gap between 
the current Ford models and 
the lowest’ priced  Lincoln- 
Zephyr lines. 

Officials at the Ford plant 
here have refused to confirm or 
deny the correctness of the 
Journal report. 








Goodyear Boosts Price 
Of Rayon Bus Tires 


CLEVELAND.—Goodyear Tire 
& Rubber Co. has increased list 
price of “YKL” line of bus and 
truck tires, which are built of 
rayo-twist, about 4 per cent, ac- 
cording to the new price list for 
dealers. 


The increase does not extend 
to other tires made by Good- 
year. 


Cuban Imports Firm 


WASHINGTON.—Passenger auto- 
mobile imports into Cuba during July, 
1938, numbered 51 units compared 
with 53 units during the preceding 
month and 219 units in July, accond- 
ing to the U. S. department of com- 
merce. Imports of trucks numbered 
55 units as compared with 44 units 
in the preceding month and 200 dur- 


ing July, 1937, it was stated. 





BETTER OUTLOOK for 1939 was reported Thursday night at Flint, 
Mich. by A. P. Sloan jr., chairman of General Motors in an address to 


Buick field forces. 


In the pictures above are top: (left to right), Albert 


Bradley, GM vice-pres.; Harlow H. Curtice, gen. mgr., Buick, A. P. Sloan jr. 
and W. F. Hufstader, Buick sales mgr., inspecting the new Buick chassis. 
Second from top: W. F. Hufstader, Buick sales mgr.; R. H. Grant, vice- 
pres., GM, and A. G. Bishop, vice-pres., and director GM. Third from 
top: J. H. Browning, Los Angeles zone megr., Buick; P. S. Steenstrup, Buick 


Pacific regional mgr., George Braley, Braley and Graham, Portland, ~— 


distributor and Eaton McMillan, San Francisco zone mer. 


Bottom: N. 


Dexendorf, vice-pres., GMAC, Paul Garrett, director GM public relations. 





Pontiac Sets Announcement 


Of New Models for Oct. 14 


PONTIAC.—With 1,200 new 
1939 models already built, Pon- 
tiac Motor has set Oct. 14 as 
the date for the national an- 
nouncement of new models, H. 
J. Klingler, general manager 
told 300 press representatives 
attending the annual preview 
here Friday. 

“Payrolls are being increased 
as fast as assemblies can be 
stepped up,” Klingler _ said. 
“Men are being called back on a 
seniority basis, and we expect 
to increase the present force as 
soon as dealer orders come in. 

“Practically all the cars we 
can build in the next four weeks 
will be required by our national 
dealer organization for an- 
nouncement display purposes. 
The rate of factory operations 
after the announcement will de- 
pend, of course, upon dealer de- 
mand. We anticipate a mini- 
mum output of 35,000 cars in the 
last quarter of this year.” 

Klingler disclosed to the press 


representatives that Pontiac 1s 
widening its lines for next year, 
dipping deeper into the low- 
priced field with a new quality 
six that has been added to the 
line. 

“Numerous factors favor 4 
better market this year than last. 
Aside from a business recession, 
caused by other than normal 
economic trends, perhaps the 
greatest negative influence last 


year was the used car situation. ) 
Beyond question much new Cat | 


business was lost in 1938 be- 
cause dealers could not handle 
the trade-in of an otherwise 
willing new car purchaser. T0- 
day there is no longer a use 
car problem. In our own OF- 
ganization, unsold used cars 11 
dealers’ hands are less than half 
what they were in Jan. 1 and are 
now at a five-year low,” Klingler 
declared. 
“We look for a very satis 
factory 1939 model season. 
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Index Shows 3% Increase 
As 74 Areas Note Gains 





DETROIT.—For the third con- 

secutive month, gains out-num- 
pered declines in the country’s 
147 main trading areas during 
| August and as a result, the na- 
jtional business picture was sub- 
jstantially improved, according to 
ithe monthly survey of business 
jin these areas, conducted by the 
jresearch division of Brooke, 
Smith & French, Inc. 

“Business was definitely better 
in 74 of these 147 main U.S. trad- 
ing areas covered by the sur- 
jvey,” the report states. “Four- 
iteen areas held to their July 
standings and only 59 declined. 
Gains were distributed through- 

jout all sections of the coun- 


Cadillac Dealer 
Stocks in Best 
_ Shape in Years 


a 





DETROIT.—The healthy con- 
j dition of Cadillac-LaSalle deal- 
jer stocks was cited by General 


Sales Manager 
D. E. Ahrens 
this week as 


indicative of a 
strong fall au- 
tomobile mar- 
ket. 

“Our dealers 
enter this sea- 
son in better 
shape than they 
a have been for 

j years,” he de- 

1D. E. Ahrens clared. “They 

are unburden- 

jed by heavy inventories and will 

jbe in a position to take advan- 

tage of the impetus expected 

from the announcement of new 
cars,” 

Stocks of 1938 model Cadillacs 
and LaSalles now average less 
‘than two cars per dealer, with 
iprospects that the figure will be 
icut in half before the end of the 
imonth. In units, the stock of 
new cars is 66 per cent under 
the comparative date of a year 
ago. 
| At the same time, Ahrens an- 
nounced, used car stocks have 
‘continued to drop. A sharp re- 
‘duction in Cadillac-LaSalle used 
car inventories during August 
was in line with the trend that 
finds stocks one-third below last 
year. 

Ahrens reported 1,510 custo- 
mer deliveries in August, or a 
15 per cent decrease from July’s 
1,767. This is less than the nor- 
mal seasonal sales decline, he 
pointed out. 





AUTOMOBILE EDITORS co 
lest at Studebaker’s press prev 
atarles Jackson, left, of Wall Ey sregy = Ae 
ge, tied for first place, with latter winning * asenemis cuahe % 


Studebaker president and nation’s 
Bingham. 


try and ranged in amounts from 
1 to 6 per cent.” 

National business is now op- 
erating at 35 per. cent below 
normal—a gain of 3 per cent 
over the July standing. One 
year ago, at the end of August, 
the national business index stood 
at 4 per cent below normal. 

The greatest August gains 
with indexes improving 3 per 
cent or more over July, were 
registered in the following areas: 

Aberdeen, Akron, Bakersfield, 
Camden, Chattanooga, Colorado 
Springs, Denver, Duluth, El Paso, 
Grand Forks, Grand Rapids, 
Greenville, Jacksonville, Los 
Angeles, Louisville, Lynchburg, 
Minneapolis, New Orleans, Nor- 
folk. Oklahoma City, Oshkosh, 
Pittsburgh, Raleigh, Reading, 
Richmond, Savannah, St. Paul, 
Williamsport, Winston-Salem and 
Worcester. 


The following areas were 
closest to normal in August: 
Abilene, Albuquerque, At- 


lanta, Austin, Bakersfield, Beau- 
mont, Billings, Boise, Cheyenne, 
Colorado Springs, Dallas, Den- 
ver, Ft. Worth, Fresno, Grand 
Junction, Green Bay, Houston, 
Indianapolis, Jacksonville, Knox- 
ville, Manchester, Miami, Mo- 
bile, Oklahoma City, Phoenix, 
Reno, Richmond, Salt Lake City, 
Shreveport, St. Paul, Topeka, 
Tulsa and Washington, D. C. 


33 Members 
Are Added to 
MEMA Roster 


NEW YORK.—According to 
A. H. Ejichholz, general man- 
ager of Motor and Equipment 
Manufacturers Assn., 33 more 
manufacturers of automotive 
products have become affiliated 
with the MEMA either as mem- 
bers or credit subscribers. 

Following are the names of 
the companies not previously 
announced: 

A. P. Parts Corp., Toledo; 
Ahlberg Bearing Co., Chicago; 
American Grinder & Specialty 
Corp., Fond du Lac, Wis.; Ameri- 
can Railway Signal Co., Fos- 








toria, O.; Anthes Force Oiler 
Co., Fort Madison, Ia.; Auto 
Compressor Co., Wilmington, 


O.; Auto Radiator Mfg. Co., Chi- 
cago; Ben Mfg. Co., Columbus, 
O.; Besco Products, Inc., Chi- 
cago; Clifton Mfg. Co., Waco. 
Tex.; Crown Products Co., Oma- 
ha; Dorman Star Washer Co., 
Cincinnati; and Erie Mfg. Co. 
Inc., Chicago. 

Also Evans Products Co., De- 





eted in a difficult skill-at-the-wheel con- 
ioe at South Bend last Saturday. Two men 
Street Journal, and R. G. 
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troit; Gardiner Metal Co., Chi- 
cago; Glaser Lead Co. Ince., 
Brooklyn, N. Y.; Hastings Mfg. 
Co., Hastings, Mich.; Industrial 
Tape Corp., New Brunswick, N. 
J.; Kellogg Compressor & Mfg. 


Corp., Rochester, N. Y.; Lacquer-| ; 


wax Co., Hartford, Conn.; Lock- 
wood Automotive Products Co., 
New York; H. A. Montgomery 
Co., Detroit; Peerless Chain Co., 
Winona, Minn.; Permatex Co. 
Inc., Brooklyn, N. Y.; Peters & 
Russell, Inc., Springfield, O.; 
Rubco Automotive Products Co., 
Long Island City, N. Y.; Rust 
Master Co., Boston; Shatterproof 
Glass Co., Detroit; Signal-Stat 
Corp., Brooklyn, N. Y.; Trippe 
Mfg. Co., Chicago; Tropic-Aire, 
Inc., Chicago; Watervliet Tool 
Co. Inc., Albany, N. Y. and 
Zenith Radio Corp., Chicago. 


New Springing 
To Be Included 
On ’°39 Pontiac 


PONTIAC.—That major me- 
chanical developments will com- 
bine with radical style changes 
to mark the new 1939 motor 
models seems definitely indicated 
by a new type of springing 
about to be introduced by the 
Pontiac Motor. © 


Called “Duflex springing,” the 
new suspension has been pro- 
nounced by impartial technical 
observers, who have examined 
it at private previews, as an 
outstanding mechanical develop- 
ment for 1939 and the “greatest 
advance in springing since knee 
action.” 


In effect, the new Pontiac in- 
vention is said to produce a rear 
seat ride of uniform comfort, 
and freedom from pitch or 
bounce, whether carrying one 
passenger or six. 


Technically, the new Pontiac 
springs achieve their effect by 
providing practically the same 
rate of spring oscillation in the 
rear as in the front. Under con- 
ventional springing, whether the 
coil or leaf type, spring oscilla- 
tion rates range from 86 to 96 
per minute, engineers say, de- 
pending upon whether the car is 
loaded or full. The new Pontiac 
spring restricts the oscillation 
rate as well as reduces it from 
72 per minute under full load to 
a maximum of 76 under no load 
at all. 

This low oscillation rate and 
low spread not only provides a 
rear spring rate almost com- 
parable to that in front but, by 
reason of a restricted range, en- 
ables the shock absorbers to be 
adjusted much more finely, thus 
adding to the comfort of the 
ride, it is said. 

Details of the new springs are 
being withheld until formal an- 
nouncement of new Pontiac 
models in the near future. 








By Metallurgists 


ANN ARBOR, Mich. — More 
than 200 metallurgists Saturday 
will conclude a three-day fall 
technical conference of the Am-| 
erican Foundrymen’s Assn. 

It is the second such confer-| 





ence to be held by the associa-| ; 


tion, which inaugurated the 
meeting as an annual session 
last year at Columbus, O. 

Among the chief speakers are 
A. B. Kinzel, of the Union Car-| 
bide and Carbon Research Lab- | 
oratories in New York City; R. 
H. McCarroll, chief metallur- 
gist for the Ford Motor Co., and 
A. L. Boegehold, chief metal- 
lurgist for General Motors. 

William J. Cameron, public re- 
lations director for the Ford 
spoke at a banquet 
Friday night. 





AN’s Almanac, published once a 
year, is considered THE reference 
book wherever automotive informa- 


i tion is desired. 





ness Continues Steady Rise in Aug. 








OLDSMOBILE ENTERTAINED members of the press at Lansing this 


week with more than 300 newspaper, magazine and radio men in at- 
tendance. In the top picture, left to right, are: D. E. Ralston, Olds sales 
chief, Jim Sullivan, Boston Globe, Chris Sinsabaugh, editor, and G. M. 
Slocum, publisher, Automotive News, C. L. McCuen, general manager Olds. 
Second: Rod Vandevert, New York Journal-American, Carl V. Havens, 
Olds advertising manager, Hancock Walker, Item-Tribune, New Orleans. 
Third: Don Hogate and Ken Youell, GM public relations and Stanley 
Brams, free lance writer. Fourth: D. P. Brother, Olds advertising counsel 
and Clarence Hatch, D. P. Brother & Co., Detroit. Fifth: Frank Prender- 
gast, St. Louis Star Times and G. R. Jones, Pacific regional manager, Olds. 
Lower view taken on special dining train which took guests from Detroit 
to Lansing. 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value—(AN 6-10-1933). — 








SATURDAY, SEPTEMBER 17, 1938 


A New Deal for Dealers 


HAT 1939 will go down in history as a “dealer year” 

seems assured after looking over the programs which 
factories, one and all, have developed to give dealers a 
louder voice in management and greater autonomy in 
the field. Looking ahead always is difficult, even under 
planned economists of national repute. But even the 
most pessimistic of us must place a certain degree of 
confidence in our steering gear—this year the steering 
gear appears sound—bad use of it seems the only possible 
threat. . 

In addition to providing dealers with greatly improved 
lines of cars, both from an appearance and mechanical 
perfection standpoint, factories as a whole have priced 
them lower and in most cases provided broader discounts 
and improved sales agreements, which tend to protect 
the profit inherent in existing discounts. Need for terri- 
torial protection has been universally recognized, and in 
some form or another granted throughout the industry. 

New factory thinking, coupled with that old inescapable 
law of supply and demand, has weeded out much of the 
crowding of dealerships, about which all dealers complain, 
and with it should go the cause for complaints about cross- 
selling. Summing it up, the dealer this year is getting a 
better break in both merchandise and freedom to control 
the movement of that merchandise in his own territory. 

This year the dealer will be, to a greater extent than 
ever before, the king of the automobile retailing roost— 
but with it also must go the responsibilities of the king. 
For years there has been a hue and cry from dealers for 
factories to cure ills in retailing, for which dealers dis- 
claimed responsibility and over which they claimed to 
have no control. 

As we view the picture many of these ills were due to 
a combination of unsound factory policies and a refusal 
on the part of too many dealers to fulfill their own re- 
sponsibilities. Under the new relationship between fac- 
tory and dealer, factories have taken themselves almost 
completely out of the retailing field. Rather than make 
an aggressive effort to cure dealer ills they have with- 
drawn major irritants, about which dealers have com- 
plained, to give dealers an opportunity to heal themselves. 

In other words, factories have given dealers a chance 
to do what they, as manufacturers and not retailers, could 
not do. They have given dealers an opportunity to gov- 
ern retailing among themselves, rather than pass that 
control on to political government through bureaucracy. 
Whether automotive retailing will be forced to return to 
control under factory paternalism, or move far to the left 
under government control, now rests to a much greater 
degree than before upon how capably dealers themselves 
can govern themselves and their market. 


Work for Willing Hands 


N common with the leaders of the automobile industry 
workers in the plants have suffered during the past 
several months due to reduced output and curtailed pro- 
duction schedules. During the past few weeks this pic- 
ture has changed rapidly and the outlook was even better. 
Today, however, 18,900 men are out of work due to labor 
disturbances at one plant. This seems unnecessary. 
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By GEORGE M. SLOCUM 





WAR Two weeks 
BRINGS ago in_ this 
PROSPERITY! column I ask- 


ed that some 
kind friend take me by the hand 
and explain why the American 
stock market got jittery and 
stocks tumbled on the possibil- 
ity of a war in central Europe. 
It was encouraging to find that 
my column was read by several 
who wrote me, some at consid- 
erable length, in answer to my 
query. One sent me a column 
by Gen. Hugh S. Johnson, syn- 
dicated in the Hearst papers, 
which appeared Sept. 10, en- 
titled “How War Has Affected 
Stock Market.” The good gen- 
eral asked the same question that 
I did, and then proceeded to 
answer it in his own fashion but 
arriving at the conclusion that 
war always had doubled the 
price of raw materials, and that 
in the present situation there 
would be a great market for the 
products of our farms and fac- 
tories, which would greatly in- 
crease the price of our raw ma- 
terials and end our unemploy- 
ment. 
* * + 
OF COURSE no one wants 
our prosperity to be dependent 
on the butchery of other hu- 
mans, least of all do the citi- 
zens of the United States. It is 
a fact, however, that wars do 
bring prosperity to neutral 
countries if they can hold to 
their neutrality. 


* * * 


SEVERAL correspondents 
tried to point out to me that 
there are now existing laws 
which embargo the sale of mu- 
nitions and supplies to belliger- 
ent nations. They say that these 
laws to take the profit out of 
war did not exist here in 1914 
and that therefore Wall Street 
looks to possible war as only 
disturbing foreign markets with- 
out profit to the United States. 
There have always been similar 
laws to prevent neutral coun- 
tries profiting from other na- 
tions’ misfortunes but the prac- 
tical fact, based on experience, 
is that goods will flow to the 
world market which requires 
them and there is no way of pre- 
venting deliveries being made 
through other neutral channels, 
which eventually end in the 
hands of the belligerent coun- 
tries. 

* . a 

THE QUESTION is also rais- 
ed that foreign countries are not 
financially able to purchase in 
the New York market, and yet 
it has been estimated that citi- 
zens of foreign countries own 
upwards of 11 billion dollars in 
gold or in American stocks and 
bonds which are deposited in the 
United States, and which their 
governments would _ confiscate 
and sell in our market for the 
establishment of credit here. The 
old axiom of “Where there’s a 
will, there’s a way” would op- 
erate just as surely as it has in 
the years past. 

* * * 


C. B. THOMAS (Chrysler Ex- 
port Division) sends me a clip- 
ping from the London Daily Ex- 
press of Sept. 1, entitled “There 
Will Be No War!” Why? Be- 
cause the decision of peace and 
war depends on one man, the 
German Fuehrer. And he will 
not be responsible for making 
war at present. Hitler has shown 
himself throughout his career to 
be a man of exceptional astute- 
ness. Both at the time when he 
was a struggling politician in 
Germany and since he has be- 
come the master of Germany, he 
has been remarkably accurate in 
his estimates of the movements 
of public opinion, the strength 
of different forces, and the trend 
of events. These qualities, ex- 
ercised in the situation today, 
will guide Hitler towards peace. 
For if the Czechs fail to make 
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In This Corner-- 


“All Dealers 





Need ....° 


The views expressed in this column are those of our readers. 
Anonymous contributions will not be accepted but confidence 
will be observed upon request. 


Not Needed 


After reading your edition of 
Sept. 3, regarding Wisconsin 
withdrawal from the NADA, I 
tender you this letter for pub- 
lication. 

I am a member of the board 
of directors of the Automotive 
Trades Assn. I personally wish 
to make it plain that I have no 
desire to see our organization 
have any control of NADA nor 
do I wish to see our organiza- 
tion sponsor the organizing of a 
new NADA. 

The present NADA has never 
done the dealers any good but 
has done them harm. The 
reason for the Boston Tea Party 
was taxation without represen- 
tation, which clearly illustrates 
the NADA dealer status. We 
don’t need NADA. 


All the dealers need is good 
local associations affiliated with 
state associations both headed 
up by good paid secretaries and 
a little bit of the right kind of 
legislation whether it be a trade 
commission or a licensing law 
or something to regulate fair 
trade practices. 

We are getting along fine in 
Wisconsin—watch us go. 

I was a delegate to the NADA 
convention in Detroit last April. 
I got my eyes opened. (Nuff 
Sed).—J. Lee Wright, Lancaster 
Motor Car Co., Lancaster, Wis. 


Saving]Lives 


I enjoyed the reference in 
“Word in Edgewise” to Marco 
Morrow’s comment about saving 
lives. His point is, of course, a 
very good one, but neverthe- 
less when we cut down the 
deaths from automobile traffic 
we are, in a_ sense, saving 
lives. 

_ The American Boy is con- 
tinuing to work very hard on 


the necessary concessions to the 
Germans in Czecho-Slovakia, the 
French and the Russians will 
not come to their aid. And in 
that case the danger of a Euro- 
pean war is over!”—G. M. S. 





this subject, with particular 
emphasis on teaching high 
school boys to drive. The fact 
that there are 2,000,000 of thes 
new drivers per year is gettin 
serious consideration from mo 
tor manufacturers. 

You’ll be interested to knov 
that we are considerably en- 
couraged about the general at- 
titude of these companies to< 
ward these boys and girls. Wé 
predict that it will not be very 
long until a major motor car 
company is really doing some- 
thing very definite and instruc- 
tive about it. 

I still think that Automotive 
News can do a very worthwhile 
job pegging away on this theme. 
You know the American Boy is 
anxious to help in any way it 
can.—Elmer P. Grierson, busi- 
ness manager, American Boy, 
Detroit. t 
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[show parce |) 


Nov. 11-18—New York. National Auto- 
mobile Show, Grand Central Palace, 


Nov. 11-17—New York. National Mo- 
-. Truck Show, Port of Authority 
g. 


Nov. 3-10—Hartford, Conn. 

Nov. 11-18—Philadelphia 

Nov. 11-18—Pittsburgh 

Nov. 11-19—Detroit 

Nov. 11-19—San Francisco 

Nov. 12-18—Columbus, 0O. 

Nov. 12-19—Boston 

Nov. 12-19—Buffalo 

Nov. 12-19—Chicago 

Nov. 12-19—Milwaukee 

Nov. 12-19—Minneapolis 

Nov. 12-20—Los Angeles 

Nov. 13-19—St. Louis 

Nov. 14-19—Elmira, N. Y* 

Nov. 14-19—New Haven, Conn. 
Nov. 19-25—Indianapolis 

Nov. 19-26—Baltimore 

Nov. 19-26—Montreal 

Nov. 19-26—Rochester, N. Y. 

Nov. 19-26—Washington, D. C.* 
Nov. 26-Dec. 3—Newark 

Nov. 26-Dec. 3—Toronto 

Dec. 5-10—Denver 

N.B. Brooklyn, Portlannd, Ore» 
Seattle, Toledo, Omaha, no na 
set as yet. Cincinnati has cancellé 
its show. 

*Tentative. 
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News that never hits the wires can help sell Goodrich 


What’s important news, anyway? 

The world crisis, of course. But lots of things are important 
besides the world crisis: Science, Art, Education, Religion, the 
freedom to think and differ—all the rewards of civilization. 



























The best reason for the crisis being important, maybe, is the 
importance of these non-crisis things. For they are what the 
crisis threatens. They’re what loses if the crisis wins. 

Maybe you were saying that just yesterday. Or maybe you 
never stopped to get it into words. 

If you think about it, you see why TIME prints not only the 
crisis news that crowds the cables and trunk telegraphs—but 
also the news that never hits the wires at all, that has to be 
dug out of scientific journals and art digests, out of University 
leaflets and special research reports. 

You see why TIME tells of what men are discovering in medi- 
cine and science, as well as what they are arming or fighting for; 
what men are painting and writing, as well as what they are 
banning or burning; what Educators and Architects and Violin- 
ists do, as well as what Statesmen, Generals, Treatymakers do. 

Like you, lots of intelligent people have come to feel—today 
more than ever before—that this special kind of weekly jour- 


nalism is an essential thing. qa 


So over 700,000 of them read TIME every week of the year. 
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way it All this is important to Goodrich—and to any advertiser of >. 
, oo a ial *7tTt | 
n Boy, things that intelligent, civilized people want. Sp 
For TIME’s 700,000 families do not live on hyacinths. Instinc- Ag, 
tively you know that men and women who spend five dollars “A 
a year for their favorite magazine are the very ones who can 
al Aute, and will spend money for anything else they want. That they'll 
onal Mey live well, eat well, dress well, keep their cars in tip-top shape, vy 4 ; = 
often have a second car, and drive them way over the average aa 
number of miles a year. That makes sense, on the face of it. = 
But if you want figures as well, TIME has them for you. Ten 
dozen surveys measure and weigh TIME’s market. It comes out 
Grade A No. 1, plus a Gold Star. TIME’s 700,000 families are 
largely business and professional families with stability far 
above the mass average. Through the ups and downs and ups 


of General Conditions, their way of life stays steady —they 
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make a SECURITY BASE for any advertiser. 
A TIME page costs less than $2500. Thirteen pages cost 


$30,550; twenty-six cost $57,850. 
ce It makes sense alli right, on the face or on the figures. 
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Car Financing Touches Low Level During July 
Retail Totals $82,633,277, 


AUTOMOTIVE NEWS, SATURDAY, SEPTEMBER 17, 1938 


Wholesale Hits $61,279,684 





Special to Automotive News 
WASHINGTON. Automo- 
tive financing hit a low level 
during July and for the first 
seven months of the current 
year, analysis of statistics made 


available through the 
census bureau revealed _ this 
week, 


Wholesale financing in July 
amounted to $61,279,684 against 
$74,212,781 in June. For the 
seven months the total was 
$562,542,544 this year as com- 





Calgary Notes 
Sharp Spurt in 
New Car Sales 


CALGARY, Alta.—Automobile 
sales in Calgary during the past 
summer have set new high re- 
cords. Local dealers point with 
pride to the fact that together 
they have sold more than 900 
cars to date this year, which is 
only 600 less than Vancouver, a 
city four times the size of Cal- 
gary; only 200 short of Ottawa, 
and over 200 more than Ed- 
monton. 

Business reported by one deal- 
er in the smaller type of car is 
50 per cent above the figure for 
the same period last year. With- 
in a month, he anticipates this 
percentage will rise to more than 
100. 

“And they are mostly cash 
deals,” he remarked. Of, that 
50 per cent increase, he calcu- 
lated some 75 or 80 per cent 
were country sales. Most of 
these sales, too, were for new 
cars, he finds. Farmers, who for 
the last few years have had 
next to nothing, this year may 
have as much as $20,000. Con- 
sequently, they are releasing all 
available cash, even before har- 
vesting has commenced. 

The big car is coming back 
strongly, according to a dealer 
who handles cars in almost every 
price field. Taking, as a whole, 
sale of cars in the medium, 
large and luxury classes, he 
stated his firm to date this year 
has sold more cars than in the 
whole period from the beginning 
of the depression to the end of 
1937. Sales of cars in the luxury 
class to date are six times as 
great as last year’s Calgary total. 





Lanahan Heads Drive 


CHICAGO.—M. J. Lanahan, 
president of M. J. Lanahan, Inc., 
has been named chairman of the 
Automobiles and Accessories 
Group in the 1938 campaign of 
the Chicago Community Fund. 
The drive will open Oct. 17 
with a goal of raising $3,550,000 
for the city’s social welfare and 
charitable agencies. 


pared with $1,213,440,707 in the 
corresponding period of 1937. 

Retail financing in July ag- 
gregated $82,633,277, compared 
with $92,818,941 in June and 
$174,155,660 in July last year. 


*| The seven months’ total for this 


year was $598,834,228, against 
$1,123,894,410 in the same pe- 
riod of 1937. 

The total number of cars in- 
volved in financing operations 
this July was 218,947, compared 
with 244,142 in June and with 
421,035 last July. During the 
seven months’ period this year, 
financing operations involved 1,- 
562,869 cars against 2,757,368 
vehicles in the same period of 
last year. The total number of 
cars financed last year, accord- 
ing to the census bureau figures, 
was 4,199,756. 

Of the $82,633,277 of July 
financing at retail, $40,880,178 
represented new cars, $41,260,- 
051, used cars and $493,048, un- 
classified. 

In July this year the amount 
of retail automobile receivables 
outstanding at the end of the 
month, as reported by 224 iden- 
tical organizations, was $838,- 
516,497, which compares with 
$867,737,238 in June and $1,- 
248,800,302 in July a year ago. 


397.44 m.p.h. Hit 
By Capt. Eyston 
For New Record 


BONNEVILLE SALT FLATS, 
Utah.—After his former land 
speed record had been broken 
Thursday by John Cobb at 350.20 
miles per hour, Capt. George E. 
Eyston boomed his “Thunder- 
bolt” car over the salt heds here 
Friday to set up a new mark of 
357.44 m.p.h. 

Eyston said he was delayed by 
a mirage. He added that the 
brakes failed to hold the car 
within the limits of the 13-mile 
course and, as a result, he ran 
over two miles past the limits on 
each run. 

Eyston made the north-bound 
run at 356.44 miles an hour. On 
the southern run he shot through 
the measured mile at 358.57 
miles an hour, or at the rate of 
a mile in 10.04 seconds. 

On Thursday Cobb, driving his 
Railton special, had eclipsed Eys- 
ton’s previous mark of 345.49 
m.p.h., set Aug. 27. Following 
Eyston’s new record Friday, 
Cobb said he would not make 
another attempt this year. 








Gets New Quarters 
GRAND RAPIDS, Mich.—The Good- 
rich Tire & Rubber Co. district offices 
have been moved into new quarters 
on the ground floor of the Barkwell 
Bldg. here. 








MORE THAN 300 executives of various divisions of General Motors 


Corp. were guests last week of C. L. 


McCuen, general manager of Olds- 


mobile, and D. E. Ralston, general salesmanager, for the first of a series 


of pre-showings of the 1939 Oldsmobiles. R. 


H. Grant, vice-president of 


General Motors Corp. and W. A. Fisher, vice-president of General Motors 


Corp. were honored guests. 


Photo shows, 


in front of a 1939 Oldsmobile, 


left to right, Fisher, Ralston, Grant and McCuen. 


| Manning. 





Penny Parking Set 
for 12-Minute Stops 


MONROE, Mich. — One- 
cent parking meters, en- 
titling the depositor to 
leave his car 12 minutes 
on either of the two prin- 
cipal business streets, have 
been ordered installed by 
the City Commission. 

Five-cent meters, per- 

_ mitting an hour’s parking, 
have been in service here 
about a year, and 111 of 
them have earned ap- 
proximately $100 each for 
the City Treasury. The 
penny meters will be mix- 
ed in with the nickel ones. 

Monroe was the first 
city in Michigan to install 
permanent parking meters. 


Plymouth Shifts 
Field Personnel; 
Somerville Set 


DETROIT. —Important shifts 
within the Plymouth field or- 





ganization, resulting in new 
district assignments for several 
veterans of the staff, were an- 
nounced here this week by 
Harry G. Moock, Plymouth 
vice-president in charge of 
sales. 

Robert C. Somerville, for- 


merly Plymouth special repre- 
sentative for Detroit, has been 
appointed supervisor of Plym- 
outh field activity, succeeding 
H. J. Cook, who has been trans- 
ferred to the staff of A. van- 
DerZee, vice-president of 
Chrysler Corp. 

W. R. Morse, formerly Plym- 
outh special representative in 
Los Angeles, replaces Somer- 
ville in Detroit. To succeed 
Morse, Bruce K. Steele, a 
former Plymouth man, has 
been appointed special repre- 
sentative in Los Angeles. 

In the Boston territory, Wil- 
liam H. Sauerbeck, formerly of 
Chrysler Corp. service division, 
has been appointed Plymouth 
special representative, succeed- 
ing G. Ray Smith who recently 
resigned. 

Alex Munchweiler, who has 
represented Plymouth and other 
divisions of the corporation for 
many years, rejoins Plymouth 
as special representative in the 
Buffalo territory, succeeding J. 
R. Lakin at present assigned to 
the home office sales promotion 
staff. 

In the St. Louis territory, J. 

O’Brien, a former Texas 
dealer, is appointed special rep- 
resentative succeeding M. V. 
Dunavant, resigned. 


Truck License Fees 
Cut 40% in Alberta 


VANCOUVER, B. C.—Motor 
truck license fees in the prov- 
ince of Alberta were reduced by 
40 per cent on Sept. 1, accord- 
ing to Hon. E. C. Manning, | 
provincial secretary. 

While regulations provide for 
the annual license fee being re- 
duced on Oct. 1 to the extent of 
40 per cent, it has been decided 
to advance the date by one 
month in view of the prospects 
of a large crop and the desir-| 
ability of not interfering in any 
way with its movement, said 
The reduction affects | 
motor trucks only. 





Production Stepped Up 
LA CROSSE, Wis.—Improved busi- 


| ness has caused the Moto Meter | 
Gauge & Equipment Co. here to step | 
up operations for a 21-hour to a 40-| 
hour week. with approximately 800 | 
persons cn the payroll. 
Fourth Dimension, a regular fea- 
ture by Pete Wemhoff, offers news 
of automotive advertising. J 








AMONG THOSE ATTENDING Chevrolet’s third School of Modern Mer- 
chandising and Management for Sons of Chevrolet Dealers, which opened 
in Detroit this week, are, top photo, left to right: Russell H. Cochrane of 
Bridgeport, Conn.; Emil J. Bergl, Cicero, Ill., and Floyd E. Hughes, Council 


Bluffs, Ia. 
East Palestine, O., and Kinsman E. 


Second from top, William R. Kolb, Philadelphia; Irvin Brittain, 
Wright, Norwood, N. Y. Third from 


top, Ralph E. Lord, Red Deer, Alberta, Canada; Hugh P. Armour, Inver- 


cargill, New Zealand, and Richard C. Warren, Gettysburg, Pa. 


Fourth 


from top, Joseph W. Lee jr., Uniontown, Pa., and Edwin G. Williams, 


Graaff Reinet, South Africa. 


Fifth from top, Ted A. Jones, Riverside, 
Calif.. and James R. Speck, Sunnyside, Wash. 


Bottom photo, Charles H. 


Alford, Tallahassee, Fla., and James C. Pendleton, El Dorado, Ark. 


31 Dealers Sons Attending 
Chevrolet’s Latest School 





DETROIT.—Not only all sec- 
tions of the United States, ast | 


Lecture periods are _inter- 


spersed with “laboratory” peri- 


such distant countries as New | ods, during which the class visits 


Zealand and South Africa, are | 
represented at the third School | 
of Modern Merchandising and | 
Management for Sons of Chev-, 
rolet Dealers, which opened an | 


eight-weeks’ session in Detroit | 
this week. | 
The school was inaugurated } 


last spring by W. E. Holler, gen- 


|eral sales manager, as an adjunct | 


of his Quality Dealer program. 
Selected candidates are brought 
to Detroit for a special training 
course in various aspects of the 
automobile business, the purpose 
being to equip them for success- 


ful operation of their fathers’ 
| business when those establish- 
ments shall have passed into the 


hands of the second generation. 


such points of special interest as 


the General Motors proving 
ground, the Chevrolet and Gen- 
eral Motors research and engin- 
eering laboratories, and various 
units of the manufacturing and 
assembly organization. Courses 


;are conducted on a schoolroom 


basis, with frequent oral and 
written examinations to test the 
students’ mastery of the subject 
matter taught. 

T. O. McLaughlin, director of 
the school, recently returned 
from a trip on which he held 14 
banquet meetings throughout the 
United States, interviewing pros- 
pective students, and establishing 
the nucleus of a permanent 

(Continled on Page 8, Col. 2) 
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PROVED 


eliminate hazards. They have no sharp curves 


K or steep hills ra or dangerous intersections They 


4 UN i , where safety and high speed can be com- 


ed 





take this route 


Express highways aTOP 


provide wide pavement 
; § : (FORE 
patible Yg - In short, express highways fe make it possible bi 


for you >> to get to your destination quickly = =¢ 


The medium in the great Metropolitan Chi- and suburbs), again last year, led the nation’s 
cago market which provides advertisers with counties in the number of new passenger cars 
express highway facilities to secure increased sold. And again, last year, The Chicago Daily 
sales and profit is The Chicago Daily News. News carried more Automotive Advertising 
It has greater Home Coverage and ‘reaches than any other newspaper in Chicago—morn- 
more Able-to-Buy families than any other ing, evening or Sunday. 


daily newspaper ts Citeage. Advertise consistently in The Chicago Daily 


Both the value of the market and the medium News and take the proved route to greater 
have been proved. Cook County, Ill. (Chicago sales. emource: Media Records, Inc. 


THE CHICAGO DAILY NEWS 


Chicago’s HOME Newspaper 


WITH THE MOST VALUABLE CIRCULATION IN THE CITY 





DETROIT OFFICE: 4-119 General Motors Building --------------- NEW YORK OFFICE: 9 Rockefeller Plasa 
DAILY NEWS PLAZA, 400 West Madison Street, CHICAGO ..--....-- SAN FRANCISCO OFFICE: Hobart Building 










Copyright 
« Courtesy of May - M. Gousha €Com- 
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_ Wholesalers Pay 20% of Sales Dollar for Labor 


Prevailing Employe Rates 


Revealed in NSPA Survey 





DETROIT. — The average 
United States automotive whole- 
saler spends 19.82 per cent of 
his sales dollar in labor outlay, 
covering all classes which he 
employs in his business, it is 
revealed in the Wholesalers’ In- 
ternal Management Survey just 
published by the National Stand- 
ard Parts Assn. 


The figure represents 68 per 
 _ cent of the average automotive 
5: wholesaler’s overhead of 28.92 
per cent, and from these figures 
it can readily be seen that pay- 
roll is by far the largest item 
of expense with which the 
automotive wholesaler has to 
contend. 

During the past year demands 
have been made by employes 
for further increase in wages, 
and in addition, unemployment 
and old age pension taxes have 
to be considered, the survey 
points out. The demands of the 
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Peace Proposal 
Signed to End 
Strife in UAW 


DETROIT.—Designed to end 
the United Automobile Work- 
ers’ bitter internal war, a peace 
plan was approved Friday by 
the union’s executive board and 
the two factions. 

Under the plan, _ reinstate- 
ment of the five suspended 
UAW officers will be decided 
by Oct. 1 by the CIO peace- 





makers, Sidney Hillman and 
Phillip Murray. 
All other disputes, which 


have threatened to disrupt the 
UAW, will be decided by a 
board composed of President 
Homer Martin, Vice-President 
R. J. Thomas, Hillman and 
Murray. 

The peace plan is a com- 
promise on the original pro- 
posal made by John L. Lewis. 
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EF... TRIPLE 
DIFFERENTIAL 


STOPS WHEEL SPIN 


Embodying a unique chain drive 
—operating with three individual 
differentials built into a _ single 
self-contained housing—the Ster- 
ling Model “HCS 210” motor 
truck is said to give an excellent 
account of itself in many kinds 
of service much too severe for 
conventional equipment. These 
differentials are quite unlike con- 
ventional designs because of 
their ability to prevent wheel 
spinning. When one wheel loses 
traction, it is forced to turn at 
the same speed as the others, thus 
preventing destructive spinning. 
Apart from unique engineering 
design, the long life and great 
ruggedness of Sterling trucks are 
assured by using Nickel steels 
throughout. Nickel steels are 
specified for major parts of Ster- 
ling’s Diesel engines, for all gears 
in transmission assembly, in 
jack-shaft assembly which oper- 
ates the chain driye, and for a 
variety of other stressed parts. 
High-grade mater sale ee - 

i steels, provide inheren 
_—— ability to with- 
stand abnormal 
abuse. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y 
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employes have been augmented 
in some sections of the country 
by the demands of labor or- 
ganizations, who have enrolled 
into their unions the employes 
of the automotive wholesaler. 

To acquaint NSPA members 
with the prevailing labor rates 
in the industry, the association 
made this survey. The figures 
herein have been submitted by 
members and cover nearly all 
classes of labor employed by the 
automotive wholesaler, with the 
exception of executive and sales- 
men’s salaries. 

Executive salaries are internal- 
ly controlled, and  salesmen’s 
salaries in the majority of or- 
ganizations are based on a com- 
mission on sales made. Because 
of the wide range of sales en- 
deavor and the many com- 
plexities of lines handled, no at- 
tempt has been made to obtain 
reports on these. 

The survey has been compiled 
in a manner that will enable 
every wholesaler member of the 
NSPA to compare the rates he 
pays for labor with those ex- 
pended by other automotive 
wholesalers in his community, 
also in the same sized city, and 
further compare them with the 
averages throughout the United 
States. 

In some sections of the coun- 
try wholesalers are operating 
under agreements with labor 
organizations, although these 
cases are not general in any 
sense of the word. A detailed 
explanation of these conditions 
on hours and wages is con- 
tained in this survey, which 
may be useful should like con- 
ditions confront wholesalers in 
other sections of the country. 


New Chevrolet 
School Attracts 
31 Dealer Sons 


(Continued from Page 6) 
alumni body among the approx- 
imately 60 men who have already 
been trained. 


The present course has the 
heaviest enrollment of the three 
held to date, 31 being the larg- 
est number that can be accom- 
modated and still assure individ- 
ual attention for each man en- 
rolled, McLaughlin said. 


In the majority of instances, 
the student is the son of the 
dealer who sponsors him, and in 
every instance the relationship is 
close. Following is the list of 
students: 


Charles H. Alford, Alford Chevrolet 
Co., Tallahassee, Fla., Emil J. Bergl, 
Bergl Chevrolet Sales, Cicero, Ill., Ralph 
L. Bolen, Downtown Chevrolet Co., Ok- 
lahoma City; Irvin Brittain, Brittain 
Motors, Inc., East Palestine, O. 

Russell H. Cochrane, Cochrane, Chev- 
rolet Co., Bridgeport, Conn.; Fred- 
erick L. Costlow, Motor Sales Co., Johns- 
town, Pa.; Roy G. Coverston, Fallon 
Garage, Fallon, Nev.; Lawrence H. 
Dimmitt jr., Larry Dimmitt Inc., Clear- 
water, Fla.; Eugene M. Ellerman, E. J. 
Ellerman, Warren, Ind. 


Alfred L. Hager, Downtown Chevro- 
let Co., Oklahoma City.; Floyd E. 
Hughes, Hughes Motor Co., Council 
Bllffs, Ia.; Glenn E. Jenkins jr., Glen 
E. Jenkins, Twin Falls, Ida.; Ted A. 
Jones, Coulter Jones Chevrolet Co., Riv- 
erside, Calif.; William R. Kolb, Anders 
& Jervis Motor Co., Philadelphia; Joseph 
W. Lee jr., Fayette Chevrilet Co., Union- 
town, Pa. 

Robert L. Lowrey, Lowrey Motor Co., 
Mansfield, La.; Ray H. McClellan, Mc- 
Clellan Chevrolet Co., Horton, Kan.; Car] 
E. Page, Page Bros. Motor Co., Russell- 








ville, Ky.; James C. Pendleton, Griffin 
Auto Co., El Dorado, Ark.; Paul V. 
Price, Price Motor Co., Williamson, W. 


Va.; August J. Reep, Reep Motor Co., 
Williston, N. D.; John D. Roberts, Rob- 


erts Motor Sales, Inc., Lancaster, N. H.; 


James R. Speck, C. Speck Motors, Sun- 
nyside, Wash. 
Herbert N. Stein, Uptown Motors 


Corp., Chicago; John R. Verschoor, West- 
ern Chevrolet Co., Mitchell, S. D.; Rich- 
ard C. Warren, Warren Chevrolet Sales, 
Gettysburg, Pa.; Charles L. Williams, 
Navajo Chevrolet Co., Gallup, N. M.; 
Kinsman E. Wright, H. M. Kinsman Co., 
Inc., Norwood, N. Y.; Hugh P. Armour, 
A. Russell & Co., Ltd., Invercargill, New 
Zealand; Edwin G. Williams, Williams 
& Co., Graaff Reinet, South Africa, and 
Ralph E. C. Lord, W. E. Lord Co. Ltd., 
Red Deer, Alberta, Canada. 








IN AKRON ENROUTE to Canada to enjoy their week’s outing in the 
northwoods as a result of winning Goodyear’s national essay contest on 
“Rubber Tires on Farm Tractors and Implements”, 10 boys representing 
nine states were greeted by P. W. Litchfield, Goodyear president, who was 


their host at his camp in Timagami, Ont. 


Standing left to right are Jack 


Gould, Sacramento, Calif.; Robert Paine, Yokena, Miss.; Jim Dismukes, 
Prattville, Ala.; Lloyd Ford, Yuma, Colo.; Litchfield; Jimmy Miles, El Campo 


Tex.; Jewell Stone, McFarland, Calif.; 


Frank Baldwin, Lapeer, Mich., and 


George Murray, Hughesville, Pa.; Carroll Coffman, German Valley, Iil., 
is anewn with Camere and sitting on steps is Phil Baideme, Westfield, N. Y. 
scemsnosarinaninimsneeniieedeiicereretineeoei ieceetanisieceninta 


Automotive Engineers Win 


Many Arc Welding Awards 








CLEVELAND.—The 
award of the James F. Lincoln 
Are Welding Foundation, after 
judging thousands of papers sub- 
mitted in the $200,000 award 
program, found that savings to 
industry by are welding claim- 
ed by authors of papers aggre- 
gates $1,600,000,000. 

Altogether, 382 awards were 
made by the Foundation. The 
amounts ranged from $101 for 
honorable mention to $13,941, 
the grand award. Recipients in- 
cluded engineers, designers, 
architects, production managers, 
superintendents, draftsmen, shop 
foremen, mechanics, inspectors, 
welding operators, welding sup- 
ervisors, owners of businesses, 
college professors, high school 
instructors, students, and others. 
Subjects of studies in the 44 
divisions of the program repre- 
sented practically every product 
and structure of industry. 

In the automotive division, a 
school bus body, a truck body, 
a track roller frame and side- 
dump trailer were the subjects 
of papers for which three de- 
sign engineers and a quarry sup- 
erintendent received first, second, 
third and fourth awards, re- 
spectively. 

H. C. Wendt, chief engineer, 
Hackney Bros. Body Co., Wilson, 
N. C., received first award of 
$3,764 for his paper “Welded 
School Bus Body”. 

Second automotive award of 
$2,543 went to Fred S. Beach 
sr., designing engineer, North- 
western Electric Co., Portland, 
Ore. His paper, “Welded Steel 
Truck Body” shows that power 
companies could save $6,000,000 
a year by operation of a main- 
tenance truck of welded design. 

C. A. Davis jr., engineer, Cat- 
erpillar Tractor Co., East Peoria, 
Ill., received the third award of 
$1,729 for his paper “Welded 
Track Roller Frame”, showing 
a saving of $250,000 by use of 
are welding. 

Fourth award of $1,526 was 
awarded to Nelson Severing- 
haus, superintendent, Consoli- 
dated Quarries Corp., Lithonia, 
Ga., for his paper “Side-Dump 
Semi-Trailer”. The study dem- 
onstrates a saving of $1,300,000 
available annually to the quarry 
industry by operating a dump 
truck of specialized design. 

Of the other awards in the 
automotive classification, $508 
went to Earle S. Lee, welding 
foreman, Buda Co., Harvey, IIL; 
Herman Frentzel, chief engineer, 
the Heil Company, Milwaukee, 
and to Arnold Meyer, mechanical 
engineer, the Heil Co.; $305.26 
to Hamilton Johnson, president 
Uni-Cond Engines Inc., Baton 
Rouge, La.; Harry Wunsch, me- 
chanical engineer, Silent Hoist 
Winch and Crane Co., Brooklyn, 





jury of|N. Y.; Dale D. Douglass, plant 


engineer, Chevrolet Gear and 
Axle division, General Motors 
Corp., Detroit; Carl L. Halpin, 
factory superintendent, Frue- 
hauf Trailer Co., Detroit; $203.51 
to Frank Adams, engineer, Fair- 
banks-Morse Co., Beloit, Wis.; R. 
S. Rose, chief engineer, Went- 
worth & Irwin Inc., Portland, 
Ore.; Harry H. Hooker, assistant 
to chief engineer, Eaton Mfg. Co., 
Cleveland; Ray F. Kuns, presi- 
dent, Trotwood Trailers Inc., 
Trotwood, O.; $152.63 to Carl 
Wm. Floss, Detroit; Ray Harroun, 
development engineer, Saginaw 
Stamp & Tool Co., Saginaw, 
Mich.; L. J. Kline, vice president 
and general manager, Mercury 
Mfg. Co., Chicago; Everett G. 
Smith, welding instructor, Louis- 
iana State University, Univer- 
sity, La. 


Booth Reelected 
In Grand Rapids 


GRAND RAPIDS, Mich.—The 
annual meeting of the Grand 
Rapids Passenger Car Dealers 
Assn. was held Wednesday at 
the Pantlind Hotel. Ted Booth 
was re-elected president. Other 
officers, all re-elected, are Claire 
Vandecar, vice-president; Har- 
old C. Rockwell, secretary; Clar- 
ence A. Gauthier, treasurer, and 
Amos Gezon, chairman of show 
committee. 

Frank W. Herrick of Lansing, 
secretary of the Michigan Auto- 
mobile Trade Assn., was the 
speaker. Dates for the thirtieth 
annual automobile show will be 
determined next week. 








Read trade news of the coach trail- 
er industry in AN’s truck section. 


or 





Final Program 


Set for SAE’s 
Fuels Meeting 


NEW YORK.—The final re- 
vised program for the Society 
of Automotive Engineers’ Na- 
tional Fuels and _ Lubricants 
Meeting in Hotel Mayo, Tulsa, 
QOkla., Oct. 6-7, is as follows: 

Oct. 6 (morning)—A. V. Bour- 
que, chairman; “Tuning Motors 
on a Chassis Dynamometer”, by 
L. L. Fawcett, Auto Electric Co.: 
“Four Ball Testing Apparatus”, 
by Bataafsche Petroleum Maat- 
schappij, Proefstation Delft. 

(Afternoon) — Ralph R. Mat- 
thews, chairman; “Characteris- 
tics Relative to Ring Sticking 
and Engine Cleanliness of Mid- 
Continent Lubricating Oils”, by 
John V. Brazier, Barnsdall Re- 
fining Corp., and Sidney Born, 
University of Tulsa; “Operation 
and Maintenance Problems of a 
Utility Fleet”, by Robert Collins, 
Kansas City Power and Light 
Co. 

(Evening)—W. F. Lowe, chair- 
man; “SAE, a _ Co-operative 
Community”, by C. B. Veal, re- 
search manager, SAE; “Oil In- 
dustry Automotive Maintenance 
Problems”, by G. L. Wheatley, 
Petroleum Motor Transportation 
Assn. 

Oct. 7 (morning)—T. J. 
Schuetz, chairman; “Developing 
Trucks and Trailers for Port- 
able Well Drilling Work”, by 
John D. Gordon, Dart Truck Co.; 
“Multicylinder Engine Adapta- 
tions in Oil Industry”, by H. 
x Ladd, Stanolind Oil & Gas 

0. 

(Afternoon)—Earle W. Pughe, 
chairman; “Motor Vehicle Main- 
tenance”, by R. G. Horridge, 





Southwestern Bell Telephone 
Co.; “Methods of Oil Tem- 
perature Control’, by F. M. 


Young and W. R. Ramsaur, 
Young Radiator Co. 

(Evening)—Frank A. Suess, 
chairman; dinner; debate: “Re- 
solved: That Rear Engine 
Mounting Is More Desirable 
Than Forward Engine Mounting 
for Passenger Cars”. 

Affirmative: Student  repre- 
sentatives, Kansas State college 
department of mechanical engi- 
neering. 

Negative: Student represen- 
tatives, College of Engineering, 
University of Oklahoma. 


Willys Renews Pact 
With UAW in Toledo 


TOLEDO. — Richard Gosser, 
local president of the United Au- 
tomobile Workers announced 
this week that the union and 
Willys-Overland Motors, Inc., 
have signed a contract renew- 
ing the agreement which expired 
Aug. 1. 

The new pact guarantees that 
there will be no wage cuts dur- 
ing the life of the contract and 
grants a small raise to the low- 
est wage bracket among the com- 
pany’s employes, Gosser said. 
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DEALERS—YOUR TERRITORY MAY BE OPEN 





For Full Details, Wire, Write or Phone 
MERICAN BANTAM CAR CO., BUTLER, PA. 
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bom South Bend. Keller did 
nt state how frequently meet- 
gs will be held, but intimated 
rat the council will probably 
-eet every 60 days. The first 
-eeting will be held next month. 
The councilors will concern 
mselves primarily with the 
eneral selling program and 
wch councilor will have an 
ual voice. This council, ac- 
yrding to Keller, is an out- 
cowth of Studebaker’s long 
tablished annual practice of 
king Studebaker dealers to 
press their opinions of “what 
all next year’s automobile be 
ke,” 

“Each year we write to every 
tudebaker dealer and ask him 
r his candid opinion of pres- 
at cars, advice as to changes in 
e new model, suggestions with 
ference to advertising, sales, 
jlicies, contract terms, prices, 
rvice, and so on,” said Keller. 
Ve have asked them to write 





Jodge Meetings 
ire Called in 28 
selling Areas 


DETROIT.—Visitors to head- 
uarters offices of the Dodge 
‘vision of Chrysler Corp. will 
wing two weeks miss much 
‘the customary pre-season ac- 
vity, as leading executives, 
specially those concerned with 
trchandising the company’s 
toduct, are attending and ad- 
tessing dealer meetings in 28 
ty cities. 
The meetings, which will in- 
ide previews of the newest 
ndge models, are of a prepara- 
ty and instructive character, 
‘ld for the purpose of showing 
e new cars concerning which 
ere is much rumor and specu- 
tionm—and for discussions of 
ksiness conditions and mer- 
tandising procedures. 
Nominally presided over by 
te various regional managers 
‘the Dodge organization, the 
tings will be visited by 
rest H. Akers, Dodge vice- 
esident and director of sales; 
ank J. Timmens, general sales 
anager; E. J. Poag, assistant 
neral sales manager; J. W. 
itchins, assistant general sales 
anager; J. D. Burke, director 
truck sales, and other execu- 
es and members of the sales 
ff of Dodge. 
The first of the meetings— 
nme of them will last two days 
vill convene in Detroit, Sept. 
- and 23. Salt Lake City, 
Mneapolis, Memphis, Chicago 
‘i New York will have meet- 
gs Sept. 26; Omaha on Sept. 
Los Angeles, Kansas City, 
pilas, Pittsburgh, Boston, Sept. 
: San Antonio and Washing- 
Sept. 29; San Francisco, 
“hver, Cincinnati and Phila- 
‘iphia, Sept. 30; New Orleans 
td Buffalo, Oct. 1; Portland, 
Mahoma City, Birmingham, 
"eensboro, Cleveland, Oct. 3; 
Wanta, Oct. 4; St. Louis, Oct. 
and Jacksonville, Oct. 6. 





avy Department Wins 
Truck Safety Awards 
WASHINGTON. — The Navy 
*Sartment this week was point- 
% with pride to the fact that 
‘civilian motor truck drivers 
three cities led all other com- 
itors in a six months’ safety 
mitest sponsored by the Na- 
"tal Safety Council. 
Navy drivers at the Mare Is- 
Md, Calif, and Puget Sound, 
ah,, Navy yards won from 44 
mpetitors operating large truck 
“ts, and the Boston, Mass., 
fd won the award for the small 
Ft group with a perfect mark. 
fect scores for passenger ve- 


€s were set by Washington, | 
lladelphia, Boston, and | 


und yards. 


‘Sept. 13 and 28. Members of the 


AUTO 


under their own names or 
anonymously. These letters, 
hundreds of them each year, 
have been of great help to our 
engineers and our sales depart- 
ment and the establishment of 
the Dealer Advisory Council is 
a formalizing of this previous 
work,” 

Preliminary drawings of deal- 
ers to be on the council are be- 
ing conducted at large branch 
meetings being held between 


advisory board will be an- 
nounced later. 


New Battery Offered 


CLEVELAND.—The Willard Stor- 
age Battery Co. announces a new 


popular makes of cars. 
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BEHIND SMOKE SCREEN, Paul G. Hoffman, president of Studebaker, 


i a Wien oy ogg od chats with William Butler, New York Herald-Tribune, at Studebaker’s 
tery is made in sizes to ft ail the | Press Preview last week. Left to right, Butler, Hoffman, Floyd Noe, of 


New York Daily News, and Jim McMahon, of Drover’s Journal. 





9 


New Studebaker DeMler Council to Aid Planning 


8 Members to be Drawn 
| BY Lot Rather than Picked 


(Continued | inten Page 1) 





Further Trends 


In Gearshifting 
Cited by Mohun 


DETROIT.—Pointing out the 
1939 automobile models have 
placed the old wobblestick gear- 
shift lever, rising from the cen- 
ter of the floor board, in the 
same limbo with starter cranks 
and two wheel brakes, W. Ward 
Mohun, vice-president of Evans 
Products Co., this week predicted 
a further popularity in power 
gearshifting in the future. 

Mohun coupled the trend to- 
ward remote control gearshifts, 
with the lever located under the 
steering wheel, with such ad- 
vances as the self-starter and 
two-wheel brakes. 

“This trend to simplified gear- 
shifting,” he said, “will in our 
opinion lead to demand for fur- 
ther simplification, with buyers 
seeking power actuated sets.” 








Put it up to 











fect stampings and less waste. 





TRANGE as it may seem, 


Uniform physical properties of U-S‘S 
Sheets result in a high percentage of per- 


Gasoline tanks are fabricated from US'S 
Ternes because they are easier to form, 
easy to solder and resist corrosion. 


largest automobile manufacturers 
with the most complete research de- 
partments have been the ones to make 
the greatest use of our consulting 
metallurgical service. Much of the 
progress in steel making has resulted 
from automobile designers demanding 


u 


smoother, wider, more ductile sheets— 
and getting them as a matter of course. 

If your production costs are high 
because of too many wasted stamp- 
ings or imperfect draws—if you need 
a tougher steel... or one that will take 

better finish with fewer coats of 
paint... come to us with your prob- 


Deep Draws. reauiringe a high percentage of elongation like this one-piece top, are made possible 
by stronger, more ductile U-S-S Automobile Sheets. 


ee 


To help solve your 


oe Automobile Sheet Problems 


lem. We manufacture a complete line 


of sheets for automotive use and many 
specialties for particular conditions. 

Steel for U-S-S Automobile Sheets 
is scientifically controlled so that 
every sheet and every shipment is 
uniform and will give the same results 
in your presses. 


U-S°-S AUTOMOBILE SHEETS 


CARNEGIE-ILLINOIS STEEL CORPORATION 


) Steel Company, San Francisco, Pacific Coast Distributors 


Pittsburgh and Chicago 


United States Steel Products Company, New York, Export Distributors 


UNITED STATES STEEL 
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—more $$$ 


for Dealers! 





Sales Through Sewice— Gris) 





Service Efforts Pay Dividends to N. J. Dealers 


Profits Being Realized 


From Neglected Source 


By Bethune Jones 

Staff Correspondent 
NEWARK, N. J.—Recom- 
mendations of the Newark Au- 
tomobile Trade Assn. for in- 
creased attention to service op- 
erations have been widely adopt- 
ed by members with general 
success, according to William 
L. Mallon, association manager. 
Early in the year, when it 
became apparent that 1938 new 
car sales volume would lag be- 
hind last year despite sales ef- 
forts, Mallon advised overhead 








Quaint Quirks 
That Build 
Business 


Marking a new era in auto- 
mobile merchandising on the 
Canadian Pacific Coast, Van- 
couver Motors (Ford) Vancou- 
ver, B. C., recently took large 
space in Vancouver newspapers 
to announce a two-for-one sales 
campaign. The campaign offered 
fur coats, radios, bicycles, travel- 
ling cases, sporting goods, china 
and silver ware absolutely free 
with every purchase of a new, 
or used car or truck regardless 
of price. Electric washing ma- 
chines, cut glass, ranges and in- 
numerable other merchandise 
were all included in the range 
of premiums offered car buyers 
for a ten-day period. 

+" 


Lewis Motors Co. (Nash-La- 
Fayette distributors), Seattle, is 
tying in with the “Sales Mean 
Jobs” drive. On each new car 
is a tag reading: “National Sales- 
man’s Crusade.” Your purchase 
of this car means 100-man-days 
of employment for American 
workmen. The “100-man-days” 
is on the new LaFayettes, and 
on the Nash Ambassador Eights, 
for example, the total is titled to 
“150 man-days.” 

. -“~s 

While not exactly a new idea, 
that used by North’s (Oklahoma 
City) to promote ring and ring 
installation sales has the town 
talking and is bringing in the 
results. 

A colored card has been dis- 
tributed over the entire area, 
headlined: “Citizen Take Notice’, 
with the following copy printed 
beneath: 

“You are hereby warned that 
a notorious ring of robbers is 
operating rampant upon our 
highways and robbing the mo- 
torists. Be on your guard for 
this notorious ring of thieves. 
Should you be concerned call 
the N.T.R.M., giving full details. 
Such information will aid in 
bringing to justice this gang of 
thieves, who so systematically 
take oil and gas. Our RINGS 
are FREE and the labor too, if 
they fail. No one has ever dared 
to offer so much before.” 

- 7 * 

A new merchandising cam- 
paign for used cars, featuring 
“One Owner Used Cars,” is 
helping the Roe Motor Co. 
(Chrysler and Plymouth distrib- 
utors) Cheyenne, Wyo., to move 
high-priced used cars of 1935, 
’°36 and ’37 vintage. The one- 
owner cars are spotlighted in 
the displays and have pedigrees 
showing they were purchased 
new from authorized dealers. 


SAE Meeting ‘Set 


NEW YOR K.—Gasoline and oil 
will get careful attention from auto- 
motive and petroleum engineers at 
the National Fuels and Lubricants 
meeting of the Society of Automo- 
tive Engineers at the Hotel Mayo, 
Tulsa, Okla.. Oct. 6-7. 





readjustments and efforts. to 
stimulate income from_ service 
operations as a means of pre- 
venting profits from falling off 
proportionately with sales vol- 
ume. The recommendation was 
accepted by many dealers in the 
area, who have modernized their 
service facilities and in several 
instances expanded their service 
departments and moved them to 
improved quarters. 

Effective service department 
follow-up and _ merchandising 
policies were inaugurated and 
service department advertising 
was given greater attention. 

The result of this program 
has been a general reaping of 
increased profits from _ service 
operations, a source previously 
accorded little interest by some 
dealers. With increased ser- 
vice department incomes and 
with more satisfactory overhead 
setups, many dealers now find 
themselves in a_ position to 
benefit to a greater extent than 
would otherwise be _ possible 
from the now improved sales 
conditions. 


Feasts, Fetes 
Build Goodwill 
For Nebraska 


LINCOLN, Neb. — Automobile 
dealers in Nebraska have 
learned the value of community 
co-operation and, as the fall 
season starts, are increasing 
sales as well as building good- 
will by joining with other mer- 
chants in staging community 
celebrations, through which 
large crowds are attracted from 
surrounding trade territories. 

Ten tons of watermelons will 
be eaten on melon day, Sept. 17 
at Holdrege, Neb., sponsored by 
Holdrege merchants including 
automobile dealers. The food 
and entertainment are free and 
an entire city square will be 
blocked off for the feast. Dealer 
salesrooms and used car lots 
will be decked out for the af- 
fair. 

Business men and city of- 
ficials at Madison, Neb., opened 
their doors to the public last 
week, when the town was host 
and the people of the trading 
community were guests at a full 
day of fun and entertainment, 
including athletic contests and 
free watermelon. 


A harvest festival “Stir-up” 
held Sept. 9 and 10 at Ash- 
land, Neb., attracted 8,000 per- 
gons, with the program includ- 
ing everything from guessing 
contests to free acts, a radio 
program, a Model T rodeo, ball 
games and a dance. The model 
“T” act alone attracted 2,000 
spectators the first day of the 
festival. 

Automobile dealers and other 
retailers put on “shows” of 
their own, with contests of 
various kinds, such as guessing 
the number of beans in a jar, 
etc. 





~ 


Schroeder is Named 


DETROIT.—Lou E. Schroeder, 
well known in Detroit automo- 
bile circles for 18 years, has 
been named manager of the 
Oldsmobile retail showroom in 
the General Motors building. 
The appointment was announc- 
ed by H. W. Shepard, manager 
of the Cadillac-LaSalle factory 
branch, which operates the Olds 
agency as a retail dealership. 


William Ogg Fitzgerald's famous 
cartoons appear exclusively in Auto- 
motive News. 


Let’s Run 


‘Editor’s Note: Merchandise 
prize contests are effective 
sales builders, and in: this 


week’s article Automotive 
News discusses the underlying 
factors which contribute to 
their success — factors which 
are exclusive with Merchan- 
dise Prize Contests. 





The Home Personnel—In ad- 
dition to-the sponsor and the 
actual participant, there is an 
unseen third person who fre- 
quently gives moral, if not ac- 
tive, assistance in a merchan- 
dise prize contest. It is difficult 
to determine just what part this 
third party plays, but it is 
definitely certain that untold 
sales have resulted in part or 
in whole from her efforts. 

We speak of salesmen’s wives. 
In some cases this silent part- 
nership extends to the entire 
family when a son or daughter, 
or some other relative, may be 
the one who shares in the re- 
sults of the salesman’s ac- 
complishment. 

Everyone likes to read cata- 
logs, and the wife of a sales- 
man, who is entered in a con- 
test, is no exception; particularly 
when the catalog illustrates 
several hundred fine prizes, most 
of which can be considered in 
the luxury class. In the majority 
of contests conducted today, the 
prize catalog is sent direct to 
the home of the salesman (it 
being previously ascertained 
whether he is married). As a 
rule the catalog is addressed to 
the salesman’s wife, as are ad- 
ditional mailings prepared 
especially for her. 

For instance, let the sales- 
manager visualize what would 
happen in his home were his 
wife to receive a beautiful cata- 
log replete with articles offered 
in the finer stores of his com- 
munity, together with the story 
telling her that any of these 
prizes can be hers when her 
husband reaches a certain ob- 
jective. She will react the same 





Dealer 
Improvements 





The Navy Yard Motor Co., 
(Dodge-Plymouth), Bremerton, 
Wash., has installed new shop 
equipment, including a new mo- 
tor tuneup and analyzing de- 
partment, with Allen equipment. 
Tom Burke is the new service 
manager. 

a * * 


Herger Truck Sales, (Stude- 
baker truck), Tacoma, Wash., 
has removed to new location 
at 414 Puyallup Ave. New equip- 
ment has been installed in the 
shops and the new building is 
larger and more. convenient. 
Alex Herger is owner and man- 
ager. 





Fred Jones Purchases 
Dealership in Tulsa 
OKLAHOMA CITY.—F red 
Jones, who is listed among the 10 
top Ford distributors in the coun- 
try, has purchased United Mo- 
tors, Ford dealership in Tulsa. 


At the same time Jones an- 
nounced his company had been 
appointed Lincoln Zephyr dis- 
tributors for the state of Okla- 
homa and will maintain Lincoln 
headquarters in Tulsa. C. C. 
Brann, who has been asscoiated 
with Jones here for 16 years, 
will be the manager of the Tulsa 
agency. Warren Lepley, also 
from the local organization, will 
be sales manager, 








a Contest 





By the time he returns home 
she will have already selected 
what she wants him to win for 
her. 

Every salesman likes to be 
considered successful by mem- 
bers of his family, and the 
challenge to win one or more of 
these prizes is one that rarely 
goes unanswered. Salesmen take 
particular pride in winning a 
fine article of merchandise. 

The Greater Incentive—To se- 
cure the imagination of the 
salesman, it is unnecessary that 
a merchandise prize be ex- 
ceptionally valuable. On _ the 
contrary, small amounts that 
would make a poor showing as 
cash awards are often used to 
purchase merchandise with good 
results. For instance, a $10 cash 
prize is dwarfed in size by the 
salesman’s pay check and is 
considered in the light of extra 
commission. Salesmen feel: that 
the sponsor is merely paying an 
additional commission. 

A merchandise prize does not 
fall under the classification of 
pay-for-services-rendered, but is 
purely recognition for sales 
achievement. At the close of a 
merchandise prize contest, the 
sponsor need not feel that sales- 
men will expect the continua- 
tion of such a program. 

Sustained Sales Effort—A cash 
prize is quickly spent, easily 
forgotten; while a merchandise 
prize, even after a contest is 
over, goes right on working for 
the sponsor and constantly re- 
minding the salesman he made 
a good showing when he won 
the prize and making him say 
to himself, “I did a good job 
once, I can do it again.” 

A merchandise prize is tang- 
ible evidence of success and 
prospects like to deal with a 
salesman who knows his busi- 
ness. A salesman can point with 
pride to a merchandise prize he 
won without appearing to boast, 
but he could not do the same 
with a cash prize. The prize is 
evidence a salesman is well- 
informed, and his prospect has 
more confidence in what he has 
to say. 

Rugged Individualism — An- 
other contributing factor to the 
ever-growing popularity of the 
merchandise prize contest is the 
democracy of the prize award 
system. The commission type of 
remuneration leads a salesman 
to expect to be paid for his in- 
dividual accomplishments, so the 
type of contest where other men 
profit by his performance (even 
though his performance may be 
nothing to boast about) leaves 
him cold to the idea. 


Each participant in the con- 
test, which is properly set up, 
has an equal chance to win 
prizes, and as many of them to 
which he is entitled by his own 
accomplishment. 

Contests should be directed to 
the average salesmen, because a 
percentage increase among the 
average salesmen means more 
units of sale than a like per- 
centage increase among the sales 
leaders. It is the increase in sales 
of the average salesmen over a 
two or three months’ period 
that can mean real profits to the 
manufacturer and the dealer. 
Sales “leaders” generally re- 
quire no stimulation. 





_ The article in next week’s 
issue of Automotive News will 
explain in detail some proved 
contest plans individual deal- 
ers can use successfully. 





For news of the men who make 
news in the automotive world, read 
Chris Sinsabaugh’s authoritative 

Sparks” column. 


Fall Campaign 
Is Disappointing 


as the wives of his salesmen. For Neb. Dealers 


LINCOLN, Neb. — Lincoln 
dealers have staged two inten- 
sive drives for business this 
month, one on service and the 
other on used cars, but results 
have been “disappointing”, ac- 
cording to H. S. Galloway, 
president of the Lincoln as- 
sociation. 

“The reason for this may be 
that we expected too much,” 
Galloway said. “Service busi- 
ness did show some increase 
when we advertised ‘Your new 
car dealer gives you expert auto 
service according to factory 
specifications,’ but the used car 
exchange week seemed to fall 


flat. The reason for the latter 
apparently was that money is 


tight around Lincoln due to 


spotty crop conditions, and that — 


the state fair was held the 


same week, detracting from 
our efforts.” 
In the “Bring Your Car 


Home for Service” campaign, 13 
dealers co-operated in running 
a three-column ad inviting mo- 
torists to “drive in and ask for 
the service manager.” Name of 
the service manager at each 
establishment was carried in 
the ad. 

In the used car drive, the 
Lincoln dealers advertised that 
$250,000 worth of used 
were on sale, and played up the 


fact that their used cars were 


provided with state safety stick- 
ers. Banners and posters were 
used over the doors and in the 
windows. 


Greiner Heads 


Retail Service 


DETROIT.—Karl M. Greiner,’ 
since 1934 Buick zone service 





manager in De- 
troit, has been 
appointed retail 
service promo- 
tion manager of 
Nash, according 
to an announce- 
ment by W. A. 
Blees, Nash’s 
general sales 
manager. 

Greiner, who 
will work 
closely with 
Nash _ distribu- 
tors and dealers in developing 
the service end of their business, 
is widely known in the automo- 
tive field as a service executive. 

He entered the business in 
1919 as service manager of the 
Swingle Motor Co., Zanesville, 
O. In 1929, the Oakland Motor 
Co. appointed him service rep- 
resentative in its Chicago zone. 
Six months later, he was trans- 
ferred to Pontiac, Mich., where 
he spent a year doing special 
assignment product work for the 
Pontiac Motor Car Co. In 1932 
he was sent to Cincinnati where 
he assumed the duties of zone 
service manager for Buick-Olds- 
Pontiac. In July, 1933, he was 
transferred to Detroit as Buick- 
Olds-Pontiac zone service man- 
ager, and in June, 1934, he be- 
came eastern regional service 
manager for Buick-Pontiac, with 
headquarters in Detroit. He — 
appointed Detroit zone service 
manager for Buick in November, 
1934. 





K. M. Greiner 





New Bearing Offered 


SOUTH BEND—A new type 
heavy-duty needle roller bearins. 
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Graham Is Planning Ageressive Drive for 1939 
Working Capital Boosted 


Dealer Relations Improved 


—__ 


(Continued from Page 1) 


capital deficit of $1,112,000 as of 
July 31, 1938, into working 
capital of $1,188,000 at the pres- 
ent, which is said to give the 
company a three-to-one ratio of 
assets totaling $1,784,000 over 
current liabilities totaling $596,- 
000. 

This provides $750,000 of new 
money made available im- 
mediately from a five-year loan, 
voluntary extension of  out- 
standing claims approximating 
$1,396,000 for a five-year period 
with payments to be made 
thereon out of future increases 
in working capital. In addition 
there was the extension of a 
note for $154,000 with accrued 
interest On a comparable basis. 

A personal loan of $560,000, 
to the company made by Joseph 
B. Graham, also has been sub- 
ordinated to extended claims 
until such claims and obligations 
are paid in full. 

This in effect puts Graham 
in the position of having written 


off expense of tools, jigs and 


dies against its current models 
with ample cash left to push’ its 
1939 offerings. Operating ex- 
penses have been cut drastically, 
and it is anticipated that pro- 
duction of the Graham-Bradley 
tractor will do much to absorb 
the manufacturing burden on 
the 1939 line. 

From the dealer standpoint, 
the corporation is planning to 
confine its products to a single 
basic line of cars, which will 
carry a price considerably be- 
low the price for comparable 
models last year. Through a 
merchandising plan covering 
special equipment, it will be 
possible to convert the basic line 
into either super charged or 
custom models.: 

That is, the basic model can 
be converted in the Super- 
charger series, a custom series 
or a Supercharger custom series 
through the addition of certain 
equipment groups at extra cost 
installed at the factory. 

The equipment groups carry 
substantially higher discounts 
than the cars and add to the 
dealers’ profit possibilities. _ 

From a contract standpoint, 
Graham assures its distributors 
and dealers “exclusive selling 
rights of Graham motor ve- 
hicles and non-exclusive selling 
rights of Graham parts and ac- 
cessories in their respective 
territories” where not prohibited 
by law. It also commits the dis- 
tributor to function as a dis- 
tributor in his territory, through 
the development of acceptable 
dealers. = 

Covering territory infringe- 
ment, the Graham contract pro- 
vides for the imposition of a 
penalty of $75 in event a deal- 
er or distributor is found guilty 
of infringing another dealer or 
distributor’s territory. Infringe- 
ment is covered in the following 
Way: 

“Distributor or dealer shall 
not solicit orders for, nor trade 
or sell, current model Graham 
motor vehicles or chassis *** to 
persons residing within the terri- 
torial limits granted other dis- 
tributors or dealers without 
written consent, sales to federal 
and state governments’ ex- 
cepted”. 

In the matter of price changes, 
Graham agrees that should the 
Price be increased it will not 
ship any cars on order to the 
dealer or distributor until he 
has been notified fo the price 
change. Upon receipt of such 
notice, the dealer may cancel all 
unshipped orders _ previously 
Placed by him. Ten days’ grace 
is allowed following the notice 
for the dealer to acknowledge 
its receipt. After then it is as- 
sumed that unshipped cars can 
be shipped at the new price. 

In common with all manu- 
facturers, Graham has discon- 


tinued clauses in its con 
covering fleet sales dieu. 
This iS a result of a government 
ruling against perferential dis- 
counts. 

An important change in the 
contract, however, is that which 
has to do with returning parts. 
This clause reads as follows: “In 
order to assist distributors to 
maintain at all times a balanced 
inventory of genuine Graham 
parts, distributors may from 
time to time during the life of 
this agreement, submit to the 
manufacturer a list of distrib- 
utors’ surplus stock of manu- 
facturers parts, which distribu- 
tors desire to return for credit. 
* * * As promptly as possible 
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thereafter manufacturer — shall 
notify distributor which parts, 
if any, on said list distributor 
may return and the price at 
which manufacturer will accept 
such parts—” 

In questions of cancellation, 
the new contract has been con- 
siderably broadened with only 
failure to maintain adequate 
sales and service facilities, ade- 
quate car stocks or adequate 
parts supply being considered as 
ground for automatic termina- 
tion without notice. Repurchase 
agreement for cars, used cars, 
parts and so forth, in event of 
contract termination, is the same 
as in previous agreements. 

Responsibility for dealer can- 
cellations, however, is left di- 
rectly with the _ distributor, 
which gives distributors free 
hand in developing a territory. 
Since the distributor has the re- 
sponsibility for cancellations, it 
would follow that he also would 
have control of appointments. 








Minor Heads New Zone 


For Nash in Southeast 


DETROIT. Promotion of 
William T. Minor, district man- 
ager, to the post of manager of 
the newly-cre- 
ated South- 
eastern Region 
of Nash was 
announced this 
week by W. A. 
Blees, Nash’s 
general sales 
manager. 

Minor will 
maintain head- 
quarters in 





A Charlotte, N. 
W. T. Minor C., and will 
work closely 


with distributors and dealers in 
the new territory. The new re- 
gion takes in the entire states 


of Florida, Georgia, Alabama, 
and North and South Carolina 
and the eastern section of Ten- 
nessee. 

Minor entered the automobile 
business as a dealer in 1919. 
From 1921 to 1927 he pioneered 
and distributed several lines of 
automobiles in North Carolina. 
He served as zone manager for 
Pontiac in Charlotte from 1927 
to 1929, and during the next 
three years had charge of Pon- 
tiac sales in the Southeast, with 
headquarters in Atlanta. 

From 1932 to 1934, he was 
zone manager for the Buick- 
Olds-Pontiac Sales Co. in Pitts- 
burgh. He joined Nash in March, 
1935. 


GETTING FALL GEAR-CHANGE BUSINESS 
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OU know what Alemite’s spring and 
fall gear-change campaigns have done 
for dealers in the past! Well, this year’s 
“Duck Soup” plan is far and away the 


smartest thing of its kind you have 


ever seen! 


“WHEN THE DUCKS BEGIN THEIR 
FLIGHT, IT’S TIME TO CHANGE TO 
ALEMITE Winter Gear Lubricant’’—that’s 
the theme! It’s featured on the biggest 
banner we've ever offered you—and on 


all the other advertising which is part 


ALEMITE 


REG. U.S. PAT. OFF. 


WORLD’S LARGEST MANUFACTURER OF LUBRICATION PRODUCTS 


8 Enjoy Horace Heidt and his Alemite Brigad.ers every Sunday evening, N. B.C. Coast-to-Coast Network. See local papers for time of broadcast, 


Wy 


"ee DUKE 





FOR DEALERS 


WHO USE THIS PLAN! 


™~ 


are an important part 










of the plan. Your own name and address 


of this advertisin fg, 


and you have your own choice of special 


deals and extra services to help build 


business for a// your departments. 


From coast-to-coast, 


over a brand new 


network, Horace Heidt and his Alemite 


Brigadiers will be telling the ‘‘ducks’’ 


message to your customers and prospects 


— helping you build more profitable fall 


business! Write today 


for all the facts! 


ALEMITE 


A Division of Stewart-Warner Corporation 


1878 Diversey Parkway, Chicago, Illinois 


Stewart-Warner-Alemite Corporation of Canada, Ltd. 
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THE Slandard 
THERMOSTAT 





Helped 
CURE 


LUBRICATING 
TROUBLES 


With the development 
of the Sylphon Auto- 
motive Thermostat to 
control engine tem- 
peratures, came the 
tight fits in pistons 
that not only cured 
“oil pumping,” but 
permitted higher oil 
pressures and more 
efficient engine 
lubrication. 


The motoring public 
owes much of its plea- 
sure and comfort to 
the few ounces of fab- 
ricated metal that is 
the Sylphon Thermo- 
stat . . . an essential 
control device in the 
modern, efficient, 


economical engine. 
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THE FULTON SYLPHON 
Oe Wee 


|G iLO BUA Pee eae 





| ing. 


| 327, 
rust, 1937, according to official fig- | '™ : 
August, 5 . g | sion of its fall course in automobile 


'in Edgewise.” 


Motor Official Hea 


| Trans 





WASHINGTON.—Signal rec- 
ognition of the soaring import- 
ance of motor transport in the 
general transportation § picture 
was given late this week when 
a representative of highway 
travel was named chairman of 
a national committee, charged 
with drawing up a legislative 
program designed to straighten 
out the tangled transportation 
situation of the entire country. 

He is Arthur M. Hill, presi- 
dent of the Atlantic Greyhound 
Corp., of Charleston, W. Va. 
Other members of the com- 
mittee representing motor in- 
terests are Ted V. Rodgers, of 
Washington, president, Ameri- 
can Trucking Assns., and D. C. 
Fenner, Mack-International Mo- 
tor Truck Corp., Long Island 
City. 

Creation of this “Continua- 
tion Committee” was the prin- 
cipal achievement of the two- 
day transportation conference 
held here this week under the 
auspices of the U. S. chamber of 
commerce. Scores of the most 
prominent men in all fields of 
transportation, including rail- 
roads, air, water and highways 
transportation, shippers and in- 
surance interests, participated to 
formulate mainly a program to 
cure financial and other ills of 
the railroad. 


This circumstance makes the 
selection of a bus _ interest 
spokesman all the more remark- 
able. Hill stated that the new 
group will begin its work Sept. 
30 and begin formulation of a 
definite railroad rehabilitation 
program to submit to congress 
after it has been approved by 
the entire transportation con- 
ference membership. 

During the secret sessions of 
the conference this week, the 
Assn. of American Railroads 
suggested revision of the exist- 
ing rate-making laws, consoli- 
dations, loans to railroads, re- 
peal of land-grant statutes and 
further elimination of grade 
crossings, with the federal gov- 
ernment bearing the entire ex- 
pense. 


The conference was promptly 
attacked by the Railway Labor 
Executives Assn. as “stupidly 
presumptive” in attempting to 
seek legislation “‘without grant- 
ing representation to either the 
1,000,000 or more employes or 
the public”. It charged the 
chamber with calling the meet- 
ing for propaganda purposes. 

Among others prominent in 
the automotive and motor trans- 
portation world attending the 
conference were Ivan Bowen, 
general counsel, Greyhound 
Corp., Chicago; Chester H. Gray, 
director, National Highway 
Users Conference, Washington; 
F. C. Horner, General Motors 
Corp,. New York; H. D. Horton, 
president, Horton Motor Lines, 
inc., Crariotte, NN. Ca: €. F. 
Jackson, American Trucking 
Assns., Washington, and Thomas 
P. Henry, president, American 
Automobile Assn. 


Plans 6 ‘‘Cotton Roads’”’ 


TRENTON, N. J.—New Jersey's 
state highway department will use 
six “cotton roads” this winter as 
testing grounds to determine their 
economy. Use of the cotton is in- 
tended to keep water from penetrat 
ing into pavement and _ causing 
“blow-ups” from freezing and thaw- 





Ark. Collections Off 
LITTLE ROCK, Ark.—Gasoline tax | 
collections for August totaled $863,- | 
compared with $917,803 in 


ures compiled by Revenue Commis 


| sioner Z. M. McCarroll. 


For a fresh automotive viewpoint, | 
read George M. Slocum's “A Word | 
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TEN ZONE MANAGERS from Ford Motor Co. branches, making a four-day visit to Detroit and Dearborn as 


company guests as a reward for their showing in the nationwid 


e sales contest conducted during August, visited 


some of the Ford “village industries” in Southern Michigan. Winning zone managers, left to right, are W. E. Wat- 


kins, Columbus, O.; O. H. Powell, Norfolk; C. H. Perry, Somerville; L. 


w. 


Pulis, Edgewater; W. J. Miner, St. 


Louis; H. F. Johnson, Jacksonville; F. L. Lund, Twin City zone; E. W. Scott, Alexandria; G. E. Stanley, Cincin- 


nati, and E. C. Atkinson, Charlotte. 


Buick Dealers |Northwest SAE Hears Dat 


Arrive in Flint 
For ’39 Session 


FLINT.—More than _ 1,000 
Buick dealers, salesmen and 
their guests from the middle- 
west and south arrived in Flint 
on special trains Friday morn- 
ing for the first dealer session of 
the 1939 Buick convention in 
IMA auditorium. Zones repre- 
sented included Kansas City, 
Memphis, Dallas, El Paso, At- 
lanta and Cincinnati. 


C. E. Childers, Kansas City 
zone manager, presented a 
pair of Missouri mules to Har- 
low H. Curtice, Buick president, 
and W. F. Hufstader, general 
sales manager. The mules are 
the gift of the Buick dealers in 
the zone. 


This and other events marked 
the arrival activity as Zone 
Manager Childers, C. T. Smith, 
of Memphis, L. B. Strayhorn of 
Dallas, H. C. Gillespie jr., of 
El Paso, E. E. McIndoo of At- 
lanta and A. L. Jordan of Cin- 
cinnati marshalled their respec- 
tive delegates in preparation for 
the convention program. 


Presenting the new cars, 
President Curtice said: 


“At no time during our mu- 
tual association has the job 
ahead been so important, the 
opportunities so promising or 
the stakes so great. 


“During the model year just 
ended a total of 169,000 cars 
were produced and sold, equal 
to the 1936 volume. 


“While sales of the industry 
dropped 50 per cent, Buick 
registered a drop of less than 
half of that. From sixth place 
in national registrations Buick 
climbed to fourth position, out- 
registering cars in price ranges 
much lower. From a little over 
5 per cent of all new cars in 
1937, Buick rose to 8% per cent 
in 1938.” 


W. F. Hufstader, general sales 
manager, outlined the selling 
program and called upon the 
dealers to “get away to a big 
start.” 

The dealers were also ad- 
dressed by Charles A. Chayne, 
chief engineer and A. H. Belfie. 
director of merchandising, who 
presented this phase of the 1939 
program, and Arthur Kudner, 
head of Buick’s advertising 
agency, who presented the 1939 
advertising program. 

The dealer presentations will 
continue through next week. 
culminating with the Buick press 
preview on Thursday and Flint’s 
Buick motor festival on Friday, 





| Saturday and Sunday. 
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Accounting School Opens 


_ NEW YORK.—The Motors Account- 
ing School will hold the opening ses- 


accounting Sept. 19, according to E. 
J. Sunshine, director of the school. 
The school was established last Feb- 
ruary after a survey revealed a 
shortage of trained bookkeepers in 
the automotive industry 


On Inspection, Equipment 





By D. M. Trepp 
Staff Correspondent 

SEATTLE.—First fall meeting 
of the Northwest section, So- 
ciety of Engineers, heard two 
state officials discuss the motor 
vehicle testing program in Wash- 
ington, and the policies of the 
commission on equipment. 

The meeting was well attend- 
ed with Harley W. Drake, new 
chairman, presiding. He an- 
nounced that John A. C. War- 
ner, manager, and C. E. Spicer, 
president of the national body, 
would be in Seattle Sept. 28 on 
the annual visitation of the na- 
tional officers. A banquet is 
planned for the occasion. 


Speakers at the September 
meeting were Carl Fritts, state 
traffic engineer, who co-ordin- 
ated the testing at the 12 state 
stations now in operation, and 
David Rigg, state illumination 
engineer. 

Sees Radical Change 


Fritts said that most concern 
is in connection with headlights, 
brakes and steering mechanism. 
He predicted a radical change in 
headlights within two years, but 
that in the meantime 500,000 
cars equipped with present head- 
lights would still have to be 
tested periodically, by present 
methods. 

The talk in some quarters for 
lower night driving speed limits 
should be offset, he hoped, by 
bringing the vehicles up _ to 
safer standards for night driv- 
ing. He referred to tests con- 
ducted by an engineering school 
in Illinois recently, showing the 
average safe night speed of all 
cars tested was only 31 miles 
per hour; headlights and brakes 
were the main consideration. 


For next year he predicted 
more strict tolerances being 
adopted in this state, and two 
inspections per year, instead of 
one, as soon as funds permitted. 


Law Is Not Rigid 


Rigg sketched the history of 
the commission on equipment, 
established by the legislature in 
1927. The Washington law is 
not rigid, but permits flexibility, 
as may be determined in rules 


and _ specifications adopted by 
the commission. There is no 
subsidy for any equipment, and 
only safety is considered in 
granting approval ffor _— sale. 
Prior to April, 1937, some 150 
devices had been approved: 


since then 175 additional. 


The commission meets month- 
ly to consider approval of new 
equipment, as may be presented 
by manufacturers. or _ their 





agents. Monthly bulletins are 
issued, reporting action taken. 
These are sent to jobbers and| 
dealers, who are asked to co-}| 


operate in sales to the public in 
harmony therewith, so that only | 
approved safety and 


lighting | 


equipment or devices will be 


sold. 

At present the Washington 
law permits only one adverse 
weather and one fog light, in 
addition to the two headlamps 
in front of car, but a change may 
be made to permit two “ad- 
verse” headlamps. In such case 
the fog light would have to be 
eliminated, Rigg explained. 


Machine Tool 
Orders Climbed 
Steadily in Aug. 


DETROIT.—Machine tool or- 
ders placed dufing August 
jumped sharply under impetus 
of improved domestic demand 
and increased foreign buying 
for the largest percentage gain 
since December, 1936. 

Index of combined foreign 
and domestic orders compiled 
by the National Machine Tool 
Builder’s Assn. moved up to 
120.9 from 89.6 in July, a gain 
of 31.3 points or 34.9 per cent. 
The association has_ discon- 
tinued issuance of breakdown 
indices showing relative volume 
of orders placed by domestic 
and foreign users. 

There has been a _ slow rise 
in volume of domestic orders 
since that index reached its low 
point of 34.8 in May and un- 
doubtedly improved sentiment 
among American business men 
which began to become apparent 
in June was a factor in the Au- 
gust gain. 








Toll Maintains Decline 


WASHINGTON.—Motor vehicle fa- 
talities in 132 major cities during the 
first 35 weeks of 1938 totaled 5,079 
compared with 6,263 for 1937, a de- 
crease of 19 per cent, according to 
the U. S. bureau of census. Deaths 
caused by motor vehicles in the 132 
cities during the week ending Sept 3 
totaled 145, 42 fewer than in the 
corresponding week of last year. 
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1938 Delivered 
Price List 


Following is a list of new passenger 





Actual top and bottom prices on 1935, 1936 Atlanta Georgian-American; Pittsburgh Press; 

















and 1937 Used Cars, as advertised in local ® e Cleveland Plain Dealer; Detroit News; Chi. 
newspapers of current week. SEDAN prices Used Car Se I rices cago Herald-Examiner; St. Louis Globe- ae 
only used in this comparison. Newspapers co- crat; Cincinnati Post; Denver Post; Los An. 


operating include: Boston Globe; New York geles Daily News, Examiner; San Francisc¢ 


Chronicle. 





























=. delivered ces for 1938 at point of is io = 
' . "prices gnown, | with the Times, Journal- -American, World - Telegram; (As Advertised, Week Ending Sept. 3, 1938) 
enseption Ww: -Over ude 
standard equipment and federal taxes. 
Ford snl Lite tame tricone ao not | MAKE Boston N.Y. Atlanta Pittsbrg. Cleve. Detroit Chicago Cinti. St.Louis Denver L.A. SanFr. Nat. Ay, 
LS 
"aaa hoe siggy ak in - ag, | Bulek_ “40” 3715 [$825 ($785  —- | $725-$775|$685-$725|$625-$645| $675-$765|$765 |S $795 _—|s760'—s'§ \$720-$74 
stand. rdstr., $79; deluxe rdstr., $525; 3%] 479- 550| 550 | 545 | 550~ 575| 495- 625| 395- 425| 525 | 495 | 575 | 565- 625| 575 1585 | Sle 
nae 35] ;419 | | | 265- 475| 325 | 350~ 375| | | |465 | | 340= 48h; 
BUICK, Serles 4¢-Conv. phae., $1,406; Buick “50-60” "37| | 845- 875| | 795 l | | 775 | 775 | l | 725 | | 800- ab 
Gun; bun. coe, Goth conv. ape, (22). "361 [es _| l i545 | l [575 | l | 570 | | sae og A 
Scag aa x. one, Oasis SS a 
Series 660—Conv. phae., $1,713; 4-dr. tour. | Chevrolet Master "37| (475 |_ 465 1.440 | | 475 | 395= 465) 450 | 495 | 475 | | 485- 525) | 452~ 
op, west, 338; ‘¢he” wie ned Gat: "36 | [395325 | | 345-365] 325 | [365 | 325-415, 395. | 375 «| | 337-34) h 
2-dr. tour, sed., $1,256. Series 80—Conv. 35] ! | | | 275- 295| 225- 265| 225 | 295 | 325— 375) | | 295 | 262- 3@ ff 
phae., $1,983; tour. sed., $1,645; formal m 
» LOUr. ‘sed., $1,645; spt. sed... $1,048 Serles Chevrolet Master DeLuxe "37% 495- 575| 539 | 580 | 489- 545| 525- 595| 475- 495] 465- 495| 495- 565) 575 | 585- 595| 585- 625] 645 | 523- 5%}, 
90—8-pass. 300; 6-pass. tour. 
sed., — etait 36] 385 | 450 | 395- 420) 345- 375] 435 | 350 | 365— 385) 395- 425) | 465- 545] 445- 515) 525 | 400~ 458 m 
an ak We one gong a 6. 35) 315 | | 265 | 275= 295| 195= 275] | 325- 345| 365 | | 425 | 325—- 345) | 264~ 3@ ci 
ur, conv. - 
pass. conv. sed., $2,215. Sixty. Specal— Chrysler Six "37| | 619 | | 595- 695] 550- 645| 545- 625| 565- 595) | | 695 | 685 | 785 | 575-6 ™ 
ood Gnass: $2,090. a iiae 3. Uli oa. 36] Nl (515 | 475 —*| 395-525] 545 | 410 | 445 | 425 «| l | | 420-51) y 
sed., Sen nd, ie See tor. oo, - 35) 315- 345) | 385  — | 375 425| 345- 395; 300s | | | ;445 [36 | | 340- 399 sk 
$2,210: = =. oa mann eten: Chrysler Eight 37] 675 | 649 | 645- 675| 695 | | 685 | 785 | | | | | 895- 925| 716- 77% 9 
, ; -pass. wn ° trunk . * ° 
2-pass. conv. cpe., $3,380; 5-pass. conv. "36] | 595 | | | | | | | | | | } 595 E 
trunk ; 8-pass. . sed., 
ee a "351 Nl l l | l l (345 | | | l | 345 
CHEVROLET, Master Serles—Bed.. $720; De Soto "371 595 | | 645 | 499- 595] 545- 655| 567- 595] 580 | 595 | | 645- 665| 635- 745) | 581- 6% of 
coach, 9068; cpe., 9048; ca a 36 499 465 | 445 475~ 54 us 
sed., $689; spt. sed., $750. Deluxe Series | | | | 425— 455) | | | | | 5, | 452- 49g US 
tut coach, #730; epe., i i | | | [324 325 | (275 | {460 | 300- 3: = 
CHRYSLER, Royal—Cpe., gois; rs.| POM@B@ || 1894 575~ 595) 529- 645 575- 645) 525- 565 525- 625| 560- 595| 535- 585| 470- 585| 645 | 595- 695| 625- 685) 745 | 560- 6% Ir 
aur: pe 4 ‘aa tek oe. oy — "36] 400- 465) 445 | 365 | 425- 495) 395- 445) 410 | 515 | 385- 460) 385- 450) 535- 565| 425- 565) 595- 645| 432- 5 
$1,010. Imperial—Cpe., z= FS. Cpe. 35] | | 285 | 295— 350) 325- 370| 245 | 410 | 285- 365) | 395- 425| 345- 395| 345- 425) 315-3 a 
sane. tour. brough., _— Ford Standard 37] 395 | 425- 495| 350- 395| 385- 425) 350- 465| 365 | | 385- 410) 395 | 495 | 465- 495) 495 | 390-44 ¢, 
eae tt cae a on te oe j 345 | 210- 345| 225-325) | 335— 365| 315- 375| 425 | 280-365) | 285-3 O 
sed., — ae me on _ aa "351 | 250— 275| 225 | 190- 275| 155—- 210] 195 | 195 | | 250 | 245 | 202-295 ar 
"aan -_ on0e: on cn, ot Ford DeLuxe 374 | 435- 525| 495 | 425— 475] 495- 625] 425- 495) 445 | 425-495) 425- 465) 565- 595| 485- 598) 595 | 462- 538 th 
Bus. ’ . je pe TS_"!""":"""""—_: _—————— "Or OO  — — ———————————— Ee 
26, Se ie” 36] 295 | 320- 385, 325- 345| 275- 389| 245-365) 315-345) 375 | | 425-465) 375 | | 314~ 38 ar 
FORD, 00 h.p.—0-dr. cod., 9000; ¢ér. | ——— °35| 245- 269) | 295 | 225 | 165—245| 165- 225| 225 | 265 | | 325 | 275 | | 215~ 2 m 
pw ang nd Rs "a1 ] | l | 485~ 525) l | | | 645-725) 775 | 565-67 
. “7 , ” . 
a-dr. sed., $725; deluxe 4-dr. sed., $770; 36] | | | | 325 365- 395| 445 | | | | 585 | | 345-475 2, 
.. $745; conv. cpe., H 
ce. Sms Gum coe, See; phae., $38; "35 l | 295 | 295 | 185~ 295) | 235 | 205~ 345) ; 385 | l 252-38 at 
conv. sed., $900. Hudson Six 371 | | | | | 535 | | | | | | | 535 Ww 
. a ea A a ca - 
miss: apes, coe, op Ry Ty "364 l l [4501348 415s l ] l [450 | | 381-4 i 
supercharger sed., $1,198; super- 35] 265- 275) | | 225 | 285~ 345) | | 365 | | {235 | | 265-318 4) 
aan cpe., $1,236; cus. supercharger th 
epe., $1,320; cus, supercharger sed., $1.320. | Hudson Eight 37] | | | {575 | | | | | 745 | | | 575= 748 20 
on bean Vict. chen S10; sed Sues 36) ;450 1465 | }495 | | 535 | | ] (485 | | 466 505 T 
. bid 
brough., $724; tour. brough., "35, | ! | | | 315 Nl Nl l Nl | 315 
sed., $775; conv. brough., ; utility 398- 545 
coach, $697; tour. utility coach, $716; | Hudson Terraplane 371 | | | | | | | | | 510 | 585 | | 454- 56h 
en $724. = be .-"* 36] 385 | | 435 | 285- 349] 375- 395| 310 | 320- 375) 345 | 395 | | | | 335- ms 
$243; sed., $864; tour. sed., $204; 3-pass. 35] | | 335- 385 | 245 | 215 | 285 | 275 | | | | 265-318 it: 
oo28: aan wrcusn ie Becton 6 $4, Eight | LaSalle 32] 925- 995| 875- 945| 695- 825) | 695- 950) 785 =| | | | | | | 795- 933 et 
Setune—Brouh... 1.008: ,028; | a Ba s 36] | 625= 655] | 385- 395| 465- 675| 465 | 505- 585| | 625 665- 685| 595- 640] | 530- 60 © 
pass, coe, $000; Vict. pe... $1,031; con 351 | | | 395 |_ 435 | | {395 | | 395- 435 1, 
= egghegy os — s1,048, | Lincoln Zephyr 33] 745 «|: 775- 795| | 729— 875| | 645— 725] 645- 685) l l | 765— 825| 895- 945| 743- 808 fo 
reg. six 4-dr. sed., $1,180; deluxe six 4- "36] | | | | 527= 565| 495- 545| 565 | | 665 | 675 \ | 529= 61g as 
dr. sed., $1,222; cus. six - Sed., $1,340; 35 M 
reg. eight 4-dr. sed., $1,325; deluxe eigh ! | | | | | | | | T | | I 
Sa oe eight 4-dr. sed. | ash LaFayette 37) 495 | l | 479- 595| 495- 625| 475~ 495| —_— 7 | | | 478- ei 
sot 325 1 | | | | | | | | 475 | | 325- 478 vc 
LINCOLN-ZEPHYR—Cpe., $1,295; 2-dr. "36 | 
Bed., $1,355; oo | sed., a we we $1,550; "35 | | | 245 | | | | | | | | 385 | 245- sp 
A lrg A nay og Fn "371 l l | | 545— 645] l l l [75 175 | Lo 
cpe., $1,295; S-pass. tour. cpe., $1,345; 5- 36] | | | | 425 | 465 | 440 | 425 | | | | | 425~ 458 
pass. tour. sed., $1,385; 2-pass. conv. cpe., 
$1,420; S-pass. conv. sed., $1,825 "351 | | | 285 | 345 | | | | | | | | 285- 345 k 
pNASH, Master Serles_Nesh-LaFayetts | Oigs gix 0] 590- 625| 645— 675| 625— 685| 595-695] 565-625] 505-625] 625 | (625 |__| 675-430, 745-77 oul-o JN 
ood. = 4-dr. me. “i. tn a 36] 445 | 595 | 415— 465| 445- 465] 415- 495] 425- 445] 410~ 475) 450 | 465 | 585 | 585 | 645— 665| 457- 530 
ee > Pass. ’ 
$000; 2-dr. sed. $855; bus epe., $820; 4- "35| 295 | | | | 365- 395] 365 | 395 | 325— 365) 325 | 485 | 475 | | 335- 423 H 
oe, pho s-pasn ene, sis; fer. | Ol@sBigme STE 235 | 285 | 00 Gash gas | tas oss || i OT 
oy Mg RRB. Bn e ’36| | {485 | | [525 | 525 | 545 | 145 | [665 __| 495-578 
$1,240; S-pass. cpe., $1,165; 2-dr. sed., $1,- 35] | | | | | | | 375 | | 375 
4 nea SSS M 
eae . = oo ‘aie Pontiac Six *37| 675 | 595 | 575 | 575- 665| 545- 650) 565- 625] 575- 615| 545- 610) | | 680- 695; | 582- 648 1, 
club cpe., $926: 2-dr. sed., $916; 2-dr. 36] 100- 475| 445 | | 379- 450| 395- 465| 345- 395] 385- 415) 360 | 395 | 425 | 475- 525) 550 | 396- 468 re 
a a ae can on. et "354 _339- 385| | 295- 325] 265-345] 265 | l [325 | | | | 2o1- 338 1 
—Buis ope. See: aah cee oees, adr, | Pontiac Right 371 695 |645 = | 1645 [68 | l | | | ’ | | 645- 690 
So Sion 4-dr. tour. sed., $1,104; conv. °36] 565 | | 545 | | 465- 490] | | 425 | | 495 | 585 | | 462- 534 Ky 
PLYMOUTH, Business Line—Cpe., $645; *35|_ 425 | | | 295— 345) | | | 385 | 385 | | | 340- 389 » 
$130; epe. with Fs, $110: a Shso; | Packard 120 37) 700 =| 745- 785! | 695 | 695= 795| 650- 675] | 675— 725| 1875 |795 | | 694-775 ; 
2-dr. $773; 2-dr. tour., $785; » $803; "36|_ 485 | 565~ 595] 565__|_525~ 545| 545~ 625| 475- 485) _525- 615| 535- 565| 475- 565| 665 | 580-625; | 528 588 hg 
oer. tour., $815; 7- $1,005; lim., 35 | | 495 | | 399- 475] 495 | 295— 325] | 395— 445) ! | 445- 565) | 406- 462 sty 
nae 458 pl: 
PONTIAC, Six—Cpe., $835; spt. cpe., | Plymouth "371 | | | 425- 465) | | | 425— 450) | | | | 425- 
ons ag = > = = = 36] | | | | 365-465] | 350 | 365 | | 375 | | 425 | 360- 422 th 
tour. sed., goa: conv. hae. $1, 310. 35] | | | | 275= 345] | | 265 | | | | | 270-345 | 
t—Cpe., : " i ; cabr., - < 
01.087; 2dr. sed., $934; 2-dr. tour. sed. Plymouth DeLuxe 31] 545- 565| 559 | 525 | 495- 650| 465- 585| 485- 510] 415- 485| 495- 515) | 645 | 515= 625| 645 | 500- 580 K¢ 
a 36] 395-425] 425 | | 385- 410) 325- 445| 365 | 345- 425| 435 | l | 485 | 545 _| 375~ 450 = 
PACKARD (S-wheel equip.), Six—4-dr. 35 | | 389 | 225 | 250—- 295] 265- 335| 225- 265] 295 | 285 | | | 325 | 445 | 270-336 
bm on aa a ‘s-pass. cpe., $1,135; | Studebaker Dictator 37] 525 | 595 | 535= 585| 595 | | | 615 | 575— 595) | 745 | 670— 785) | 582-653, 
bus. cpe., $075. Eight—4-dr. tour. sed., 36] l | 350— 375| 425 Nl l | 425 | | 565 | 435 | | 400- 460. 
eee See ee ee ae ela 35 | | | 285 275 ] [375 l [375 | 280-315. Uy, 
conv. sed., $1,650; bus. cpe., $1,225. Eight 37 | | | 650 ’ a 698- 825 se’ 
Deluxe 4-d> tour. sed. $1,540, Super | Studebaker President I | | | | | | 745~ 825) | coal WC 
Eight—4-dr. tour. sed., $2,790; 4-dr. tour. 36 | | | | 450- 495} | | | | | | | | 450- 
sed., $2,995; club sed., $2,990; 5-pass. cpe., 35 r | 
$2,965; 2-dr. 4-pass. cpe., om Se. ¢- | | | C: 
pass. conv. cpe., $3,210; ct., $3,670; 7- oe : 385 
Tctuneddh tee ae, GLEE aa a4... Willys *37| | | 365 | 300 | 339- 365] 300 | 330 | 285- 395) | 345 | 345- 360!) 425- 495] 334- a 
$4,255; S-pass. cpe., $4,185. °36] | | | | 245 | 225 | | 245 | | | 195- 260] 385 | 222-27 
iciaininibiniieniantoniideiitiasinnanintccniti aati tnmasiaiide te a ee nn Se 
STUDEBAKER, Commander — 3-pass. 35) | | | | | | | | | | | Te 
— 


bus. cpe., $875; 3-pass. cus. cpe., $900; 
SS ite tee Natlonal Average, All Makes, SHH 
Cus. Cpe. $068; club sed., $1,090; cruis Used Car Selling Prices, as advertised in the classified section of metropolitan newspapers nationally, are compiled C: 
President —3-pass. cus. cpe.. $1,130: cub} exclusively by Automotive News as a copyrighted feature. This is the first time anywhere that bona fide top and wi 
—  - bottom prices have been compiled from published figures to establish the trend of the market and the resulting {* 


WILLYS—Stand. -» $499; del * ‘ 
$574: stand. clinper $530, deluxe clipeer,| National index. Where no prices are quoted, no car of make and model was offered during the period covered. ag 


9675; stand. é4-dr. sed., $563; deluxe 4-dr. 
sed., 9614; custom 4-dr. sed., #700. 
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The News of Automotive Advertising 
By Pete Wemhoff 


oe — and 20-voice 
10rus. roduction handled by 
Bill Bacher. ; ‘ 

Additionally, guesties will ap- 
pear each Wednesday night in 




























Sked 


Announcement copy for Gra- 
ham (J. Walter Thompson) will 
be concentrated in newspapers, 
Adrector Storrs Case announc- 





| 558~ 63 ; a ’ skits produced b in- 
mt ed this week at company’s press oa" y Max Rein 


preview in Detroit. 


oe 
| 452~ 4 ~ Suddenness, with which Gra- ; 
| 337- ham obtained new financing Packaging 


1938 All-America Package 
competish got under way this 
week and will shutter Dec. 15, 
with awarding of about 60 tro- 
phies at a banquet next March. 

Twenty classifications for 
competish, sponsored annually 
by Modern Packaging mag, are 
listed including folding cartons, 


from RFC, won’t permit use of 
mags in announcing 1939 line, 
| 523- 5% because of deadline require- 
| 400- 488 ments which would not coin- 
| 264~ 34 cide with anticipated announce- 
| 575- ment shortly after Oct. 1. 

_515- 6% ~~ However, it’s expected mags 
| 420- 518 will share proportionately with 


| 262~ 3 


| 340- 399 sheets in the post-announcement collapsibl tub fis 
dvertising budget. bie =—tubes, re cans, 
| 716~ 77% 8 8 glass and metal containers, set- 
| 595 Ether up paper boxes, plastic contain- 
| 345 Extensive radio adcampaign ers, machinery and equipment, 


counter, shelf, window and floor 
displays, shipping containers, 
family group, opaque wraps, 
bags and envelopes, transparent 


———— 

| 581- 6 of Goodyear products for farm 
“452- 4g use Will begin Sept. 26 over 
900. oak NBC Blue network of 46 sta- 
300-38 tions. Set by Arthur Kudner, 
| 560- 6% Inc. 

432- 5 Fifteen-minute daily sectional 
programs will be broadcast each 





= Monday to Friday, inclusive, to 
s0e- farmers living between Atlantic 
285- 348 Ocean and the Rocky Mountains, 
202- and from Texas to Canada. 
—— New series will supplement 
53 the ten-year-old National Farm 





_314- 38 and Home Hour, and will im- 
215- mediately follow that program. 
565- 67% | Through cooperation of Good- 
year, the nationwide Farm and 
345- 4% Home Hour broadcasts will be 
252-34 augmented by eastern, middle- 





535 western and southwestern re- 
381-49 gional programs designed to 


have great practical value for 
265- 318 the farm audience in these three 
575- 748 zones. 


466- Ti 
315 teup 

454-54 Extensive advertising display 
ae and local tie-in plan has been 
335- 3% set by Texaco simultaneous with 
265- 318 its new “Texaco Star Theatre” 


795- 938 ether show, inaugurating over 


CBS web this month. 
“Ss Program, which’ll go out over 


largest network ever designed 

for oil company show, will have 

as permanent artists Adolphe 
' Menjou, as m. c.; Charles Rug- 
———< gles and Una Merkel comedians; 
478- 538 Kenny Baker and Jane Froman, 
325- 478 vocalists; Jimmy Wallington, 
245-385 spieler, with David Broekmah 
545- 732 —s = 
425~ 458 


aw Ford Attacks 
«a-4 NEURB Ruling As 


457- 530 ‘“ . 
3a Being Biased 
660- 728 
495— 578 
375 


———_——— 


743- 8 
529 6 


WASHINGTON. — Criticizing 
NLRB trial methods, the Ford 
Motor Co. this week asked the 
582- 64 board to overrule an examiner’s 
396- 468 recommendation that it be 
91-349 fOund guilty of unfair labor 
-45~ 694 practices. 

—— Trial Examiner Thomas H. 
162- 53 Kennedy held that the com- 
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wrap abels and seals, closures, 
rigid transparent containers, 
miscellaneous and Canadian di- 
visions. Awards for each division. 

Judges will be Vaughn Flan- 
nery, Young & Rubicam; Wm. 
M. Bristol jr., George R. Webber, 


Week’s Confusion 


“Isn’t your stuff patterned 
after Variety’s lingo?”—Idee. 

Let’s see: 

Variety mag inaugurated in 
1906. 

I started work with it in 
1934, and took over the 4th 
D in spring of 1937. 

Guess ya got me there. 
—Pete. 





Pauline Arnold, Neil McCash, 
and Arthur H. Van Voris. 

Last year’s contest, in which 
numerous exhibits were placed 
by automotive firms, had almost 
21,000 entries. 


Opens 

Woodward Associates, Inc., 
weekly newspaper reps., opens 
a Detroit office in the Storm- 
feltz-Loveley building. Office 
will cover Ohio and Michigan. 
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Angust Car Sales in K. C. 
Rise Sharply Over July 





KANSAS CITY.—Despite the 
usual summer slow-up for new 
models, usually apparent in Au- 
gust, new car sales for August 
showed a gain in Kansas City 
last month, registration figures 
compiled by the Kansas City 
Motor Car Dealers Assn. reveal. 

New car registration for the 
month totaled 852, almost 12 
per cent more than in July. The 
total for the year was brought 
to 8,677. 

Commercial car sales also 
were up, showing an increase of 
almost 40 per cent. 

Dealers are reporting that 
there is less inclination this 
year to “wait for the new 
models” than in several years. 
While dealers in some cars al- 
ready have started their “teaser” 
advertising and both the Ford 
and Chevrolet plants here are 
retooling for 1939 models, the 
public generally is taking new 
models less into consideration. 

While some few prospects are 
in hopes of getting some “big 


discounts” on 1938 models with 
the advent of the 1939 lines, the 
general attitude is that “I buy 
when I am in the market—re- 
gardless of whether a new model 
is just a few weeks away.” 

One line already has an- 
nounced cuts up to $200 on 1938 
models but other dealers de- 
clare this is not creating a sales 
resistance. 

Dealers are expecting fall 
sales to take a sharp upturn. 

Used cars, especially of the 
better grades, are selling well. 
There is no over supply in the 
hands of dealers here. 


Texas Tests 2,000 Cars 
Daily to Find Defects 


AUSTIN, Tex.—According to 
Homer Garrison jr., assistant 
state police director, automo- 
tive clinics conducted by the de- 
partment are testing 2,000 cars 
daily for mechanical defects 
which might contribute to traffic 
accidents. 








40- 388 Pany had discriminated against 
94-773 the United Automobile Workers 
——— union, and recommended that it 
28 588 be ordered to reinstate 129 
6- 464 strikers at its Richmond (Calif.) 
25- 458 Plant. 

Ford filed 213 exceptions to 


60- 422 ; 
70- 343 345 the report, alleging the hearing 
—— was not “full and fair” and that 


00- 58 Kennedy “possessed a fixed bias 
75- 450 and entertained a fixed prej- 
udice against employers in gen- 





) 6 z 
a = eral and in favor of unions. 

7 The company attacked the 
00- 4" claim of Kennedy that the 


80-375 UAW was the chosen repre- 
98- 825 sentative of 1,120 of the 1,277 
50-495 Workers at the California plant. 


Hudson 





al Calhoun Heads 


52. 215 Zone in Washington 
=) WASHINGTON. — Hudson 


—— Terraplane Sales Corp. an- 





9-$513 nounces the appointment of J. 

iled S. Calhoun as zone manager. 
P Calhoun has been: associated 
) and with the corporation in sales 
Jting work for several years as spe- 
| Cial representative, district man- 
ered. ager and zone manager. 


@ Replace broken or cracked glass in windshields 
and windows for your car owners with L-O-F Safety 
PLATE Glass. That is service at its best—for, be- 
sides maintaining a provision for their greater safety, 


you are contributing to the added comfort and added 
enjoyment of their motoring. This finer glass pro- 
vides clearer vision for both driver and passengers 
and definitely reduces eyestrain and fatigue. 

And you make a LARGER profit for yourself. 


L-O-F Safety PLATE Glass, unlike ordinary 
safety glass, is made from glass that is carefully 
ground to eliminate waviness and distortion and 
then polished to a mirror-like brilliance. It is recog- 
nized by motorists, everywhere, as a product of 
Highest Quality. And because of its superior fea- 
tures, it is the selection of many motorcar manufac- 
turers as original equipment. 

Libbey - Owens: Ford Glass Company, Toledo, Ohio. 


REPLACE WITH 


LIBBEY: OWENS: FORD Vs 





SAFETY plate GLASS 
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European Crisis Holds Back Street's Appraisal 


Price Upswing 
Awaits Lifting 
Of Pressure 


NEW YORK.—This has been 
another week in which internal 
events, including further news 
of business improvement, have 
been lost sight of as attention 
was centered in the European 
crisis. Not until this pressure 
from abroad lifts can Wall 
Street give a studied appraisal 
of the domestic business out- 
look. 

One of the puzzles of the 
week was the outstanding weak- 
ness of the leading automotive 
stocks on Tuesday afternoon, 
when the stock market was in 
a near panic during the last 
hour. Breaking as a result of 
news of the Sudeten ultimatum, 
stocks were swept one to six 


GM’s Holders 
Show Increase 


Over °37 Period 


NEW YORK.—Total number of 
General Motors common and 
preferred stockholders for the 
third quarter of 1938 was 399,- 
255, compared with 403,282 for 
the second quarter of 1938 and 
with 363,675 for the third quarter 
of 1937. 

There were 378,150 holders of 
common stock and the balance 
of 21,105 represents holders of 
preferred stock. These figures 
compare with 382,325 common 
stockholders and 20,957 preferred 
for the second quarter of 1938. 

Total numbers of stockholders 
of both classes are compared by 
quarters since 1917 in the fol- 











i le: 

lowing tab - 2nd ° 3rd 4th 

quarter quarter quarter quarter 
1938 .. 395,177 403,282 SE tesnvenes 
1937 .. 358,080 359,630 363,675 375,755 
1936 . 353,186 345,265 342,832 342,384 
1935... 350,665 351,275 345,004 337,218 
1934... 351,949 348,230 349,524 350,164 
1933 .. 372,284 366,084 355,789 351,761 
1932 . 345,194 359,046 364,401 365,985 
1931... 286,373 285,655 293,714 313,117 
1930 . 240,483 243,428 249,175 263,528 
1929 105,363 125,165 140,113 198,600 
1928... 72,986 70,399 71,682 71,185 
1927 56,520 57,505 57,190 66,209 
1926 54,851 53,097 47,805 50,369 
1925... 60,458 60,414 58,118 50,917 
1924 70,000 71,382 69,428 66,097 
1923 67115 67,417 68,281 68,063 
1922 70,504 72,665 71,331 65,665 
1921 49,035 59,059 65,324 66,837 
1920... 24,148 26,136 31,029 36,894 
1919... 8,012 12,523 12,358 18,214 
1918 .. 3,918 3,737 3,615 4,739 
1917 .. 1,927 2,525 2,669 2,920 





1938 Ethyl Sales 
Up 30 Per Cent 


NEW YORK.—Sales of Ethyl 
gasoline during the first six 
months of 1938 rose 30.8 per 
cent, as compared with the 
same period of 1937, according 
to reports to the Ethyl Gaso- 
line Corp. from customer oil 
companies. Over 100 oil com- 
panies throughout the United 
States contributed to this re- 





port. os 
Very little of this increase 
was due to the general increase 


of gasoline consumption, the 
major part being due to pas- 
senger car owners’ changing 


from other grades to premium 
gasoline, officials of the Ethyl 
corporation explained. The gains 
ranged from 8 per cent in Utah 
to 127 per cent in Mississippi. 
North Dakota, with a loss of 16 
per cent, was the only state to 
show a decrease in gallonage. 


Shows Good Profit 


ST. PAUL, Minn.—A substantial 
profit for the first quarter, ending 
July 31, 1938, is announced by A. H. 
Daggett, president, National Battery 
Co., with the unit volume of business 
running 15 per cent ahead of last 
year. In addition, August volume for 
1938 indicates the largest August in 
the history of the company, with the 
unit volume running slightly in ex 
cess of 25 per cent above Aug. 1937. 


For a fresh automotive viewpoint, | 


read George M. Slocum’'s “A Word 


in Edgewise.” 





points lower. Chrysler registered 
the largest decline as measured 
by actual points, and trading 
had to be suspended in General 
Motors for a few minutes be- 
cause of the heavy outpouring 
of selling orders. 

The market was less nervous 
Wednesday morning but became 
very jittery again in the after- 
noon. 

The AN stock price averages 
for Sept. 14compared as follows 
with the week preceding and a 
year ago: 


Last This Year 
Week Week Change Ago 
24 motors 32.73 29.81 —2.92 36.91 
10 car-truck co.’s 33.16 30.29 —2.87 38.39 


10 parts acces. 29.30 26.02 —3.28 35.26 
4 tire-rubbers 26.11 23.22 —2.89 33.37 

With the approach of the end 
of the third quarter, dividend 
declarations are making their 
appearance in greater number. 
briggs Mfg. Co. declared 25 
cents on its capital stock, pay- 
able Sept. 30 to stock of record 
Sept. z0. Thompson Products 
declared the quarterly of $1.25 
a share on its preferred, pay- 
able Oct. 1 to stock of record 
Sept. 24. Electric Storage Bat- 
tery declared 50 cents on its 
common and a like amount on 
its preferred, payable Sept. 30 
to stock of record Sept. 19. 


Goodyear Tire & Rubber Co. 
of Canada declared 62 cents on 
its common and 6242 cents on 
its preferred, payable Oct. 1 to 
stock of record Sept. 15. Gen- 
eral Tire & Rubber declared 
$1.50 on its preferred, payable 
- 30 to stock of record Sept. 


Midland Steel Products de- 
clared $2 on its preferred, the 
regular quarterly payment, pay- 
able Oct. 1 to stock of record 
Sept. 20. 

Autocar Co. declared 75 cents 
a share on its participating 
preferred, payable Oct. 1 to 
stock of record Sept. 20. 


Four Wheel Drive Has 
$113,191 Loss in Year 


CLINTONVILLE, Wis.—Four 
Wheel Drive Auto Co. reports a 
net loss of $113,191 for the year 
ended June 30, compared with 
a $151,405 profit in the preced- 
ing fiscal year. Sales in the year 
just ended, however, rose to $4,- 
143,000 from $4,137,000. 

The deficit was attributed to 
increases in wages, salaries and 
unusual expenses, including 
$190,000 worth of new equip- 
ment. 


Chris Sinsabaugh’s sparkling 
“Sparks” column is read by the 
“‘wide-awake” in the industry. 





Last Minute Wall Street Wires 


New York, Friday, Sept. 16 (3:30 p. m.)—Somewhat more 
peaceful, while awaiting the next move in the Euro- 
pean situation, the stock market today pared early 
losses through cautious buying near the end. As a 
whole, however, the prices tended lower with auto- 
motive shares not excepted. 





Gain in ’37 Output, Wages 
Noted by Rubber Industry 





WASHINGTON.—A consider-,ennial census of manufactures, 


able increase in production, and 
a moderate increase in em- 
ployment and wages, in the 
manufacture of rubber tires and 
inner tubes in 1937, as com- 
pared with 1935, are shown by 
preliminary figures compiled 
from returns of the recent bi- 


N. J. Motorists 
Victors in Fight 
On Road Bonds 


TRENTON, N. J.—Plans for 
a $100,000,000 state-federal work 
relief program, including $60,- 
000,000 for super-highway con- 
struction, appeared definitely 
scrapped for the current year 
when Governor Moore, prior to 
sailing Sept. 14 for a vacation 
in Scotland, indicated efforts to 
rally support for the program 
had been dropped. 

State Senate President Loize- 
aux and Assembly Speaker Pas- 
coe declared the same day that 
adoption this year was unlikely 
for the proposed program, which 
would have required issuance of 
$55,000,000 in state bonds. In- 
stitutional construction and a 
new state water supply system 
would have been financed with 
funds not used for highways. 


The New Jersey Highway 
Users’ Conference had opposed 
the bond program, because it 
would have been amortized from 
gasoline tax receipts. Automo- 
tive interests are working for a 
reduction in levies against mo- 
torists, a hope which would 
have been precluded for many 
years by committing motorists’ 
tax receipts to such a vast bond 
program. 








AUTOMOTIVE STOCK QUOTATIONS 
At Close of Markets, Friday, September 16 


(Furnished by Wm. C. Roney Co., Detroit) 








Last Sale Last Sale 
1938 Sep. Sep. 1938 Sep. Sep. 
High Low NEW YORK 16 9 High Low NEW YORK 16 9 
5442 34% Allis Chalmers 45% 485g; 23% 10% Lee R & T 19% 22 
324% 125g Amn. C&F .... 22 24%] 5493 23% L-O-F Glass ..47 52% 
22%4 9% Amn. Chain...17 204] 29, 16 Mack T (1) 2134 26% 
6% 2% Alburn 3% 2234 10% Motor Praducts 17% 19% 
24%, 85 Bendix Avia ...19% 22%] ig, § {fctor Wheel 12, 13% 
a7 ae 4 4 urray Corp. 1% 8% 
65% 39%4 Beth. Steel .... 5542 57%] 121, 634 Nash Kelv. 83g 95g 
303% 153g Bohn AB.................. 24 o....] 19% 914 Pacific Mills .. 1114 
36% 16% Borg-Warner 314% 33% 5% 3% Packard . 4 4% 
37%% 1234 Briggs Mef. ....... 31% 35 3. 1% Reo Motor .... 15% 2 
6% 3% Budd Mfg. Co. 4% 5%] 7078 1134 Rep. Steel Cp. 155% 17% 
5% 3 Budd Wheel Co. 4% 434] 16s 10% Socony Vac. 13 12% 
ona é 4 s 43, 2 #£Sparks-With. 2% 
775g «353% Chrysler 6744 725% 17% 734 Spicer Mfg 15% 
27 105% Clark Equip. . 22%] 1216 6° Stewart-War. 9 10% 
3834 1344 Collins & Akmn 30% 35% 8% 3% Studebaker 634 715% 
5142 23 Com. Credit 46 4834] 5% 2% Thermoid Co. 33g 4% 
56 3114 Com. In. T. (2) 49 51 | 28 8% Thompson Prd. 16% 18% 
1% | % Cont. Motors 1 1%] 16, 8 Timken-D. Axle 13° 1416 
’ . : : ; : 5234 3114 Timken Rol Br. 46% 4814 
6 3'%q Curtis-Wright . 4% 24% 1314 U. S. Ind. Al. 19 31 
2434 125, Curtis Wright A 19% 2134] 4g a oe Rubber 425, 45% 
13534 90% du Pont de Nem 130 13144]109%% 6134 West’h. E.&M. 99 10014 
23%, 10% Eaton Mfg. 18 21 154% 6% White Motors 1034 1234 
341% 1314 Elec. Auto-Lite 29% 31%] 3 1% Willys 2% 23% 
1534 5% Evans Products 12! 141%] 215s 8% Yellow Truck = 17 19 
5% 2% Federal Motor 4 4%] 75% 9%% Young S&Wire 20 23 
25% 1614 Firestone T&R 19% 2114 : 
234 114 Gabriel Co. A 2% 2% CHICHAGO 
4514 27144 General Elec. 39 41y} 15, 7% Asbestos Mfg. 1 1 
50% 25!4 General Motors 4354 46!2| 245, 8%, Bendix Avia. 20% 22 
27% 13 Glidden 19 215g] 36 16’4 Borg-Warner 313g 33 
2534 10 Goodrich B.F.. 20% 23%] 17. 5% Houd.-Hers. B 15 1614 
30%, 15% Goodyr T&R 2514 28 27'2 18 Modine Mfg. 2014 24 
2 34 Graham-Paige 1% 134] 29 22 Perfect Circle 28 28 
4%, 1% Hayes B Corp 31% 3 114 % Pines Win’front 5% 5% 
173, 6 Houd.-Hersh. B 147%, 16%| 5' 234 Woodall Ind, 4 al, 
10 5 Hudson Motor qi, 85, 
1% ey Hupp Motor 1% 14g DETROIT 
70 48 Inter. Harv. 585, 60 144, «6 Federal Mogul 12!4 13 
1005, 58 Johns-Man. 93 97!14 12% 6% Hoover B. B. 81, 
13%, 4%4 Kelsey-Hay W. 10% 10%  4%,% Murray Corp. 734 9 
9 3 Kelsey-Hay WB 634, 81% 3 1% Penin. Metal 2 2% 


released this week by the 
U. S. bureau of the census. 

The total value of products 
made in the rubber industry in 
1937, $575,860,262, exceeded the 
1935 figure, $446,091,602, by 
29.1 per cent. The number of 
wage earners employed in 1937 
was 63,290, an increase of 10.8 
per cent over the 57,128 re- 
ported for 1935 and their wages 
last year, amounting to $96,- 
374,966, represented an_ in- 
crease of 23.2 per cent of wages 
reported for 1935. 

As classified for census pur- 
poses, this industry embraces 
establishments engaged pri- 
marily in the manufacture of 
pneumatic, solid and cushion 
tires and inner tubes, for all 
classes of vehicles. 


Traffic Fatalities 
Cut By Accident 
Prevention Plan 


WASHINGTON.—A tremend- 
ous influence toward reducing 
traffic fatalities is being exerted 
by the creation of municipal 
accident prevention bureaus 
throughout the United States, 
according to the International 
Assn. of Chiefs of Police. 


The annual report of the as- 
sociation’s safety division, made 
public this week, shows that 
fatal accidents declined an 
average of 34 per cent in 17 
such cities during the last year, 
and in seven cities the reduction 
from the previous year was 50 
per cent or more. 

The bureaus have cut down 
the toll of all types of traffic 
accidents, the report discloses. 

The cities having accident 
bureaus which made the best 
reduction record and their per- 
centages were Evanston, 100; 
Saginaw, 63: Louisville, 58: Co- 
lumbus, 54; Detroit, 52; Bridge- 
— 50, and Greenwich, Conn., 





Chicago Suppliers’ Aid 
Asked to End Fuel War 


CHICAGO.—In an effort to 
end the gasoline price war, 
which has been on since last 
spring in this area, the Gasoline 
Retailers’ Assn. of Metropolitan 
Chicago has distributed to more 
than 4,000 dealers a copy of a 
petition to suppliers, wherein 
minimum retail prices are pro- 
posed. 

The petition points out in part 
that “price cutting on petroleum 
products in this area has be- 
come a most serious abuse and 
has resulted in loss of profits, 
business failures and widespread 
dissatisfaction on the part of 
consumers” and that “petroleum 
retailers cannot long continue 
to exist under present condi- 
tions.” The association states 
that price cutting, ranging from 
1 to 5 cents a gallon, is traceable 
directly to lack of uniformity 
in discounts by suppliers. 





Asks Car Insurance 
VANCOUVER, B. C.—A draft bill, 
proposing compulsory automobile in- 
surance in British Columbia, is be- 


ing prepared by the Vancouver 

} er 
Automobile club for submission at 
the next session of the provincial 
legislature. 





Rubber Export 
Quota Retained 
At 45 Per Cent 


LONDON. — The current 45 
per cent rubber export quota 
was extended to cover the final 
quarter of the year by the In- 
ternational Rubber Regulation 
Committee at a meeting in Lon- 
don this week. This action was 
interpreted as foreshadowing a 
rapid reduction in world supplies 
of crude rubber. 

In conjunction with the quick 
recovery which apparently is de- 
veloping in American rubber 





consumption, maintenance of the | 
45 per cent quota is likely to 7 


bring a reduction of as much as 
100,000 tons by the year-end in 
world stocks of rubber from the 


total of 556,000 tons held out- © 
regulated producing \ 


side the 
areas on July 31. 


Year-end stocks of 450,000 to © 
460,000 tons which now appear | 


likely, would compare with the 
peak stock position of 565,000 
tons at the end of April and with 
world stocks of 524,000 tons at 
the close of 1937. The record 
low in world rubber stocks with- 
in recent years was 396,000 tons 
at the end of May, 1937. 


American manufacturers are | 


protected by ample supplies of 


crude rubber on hand, most of © 


which undoubtedly was acquir- 
ed for less than the current mar- 
ket price. 
United States on Aug. 31 were 
277,463 tons about seven months’ 
supply on the basis of the pres- 
ent consumption outlook. 

In manufacturing circles, the 
decision to maintain the 45 per 
cent quota was interpreted as 
reflecting, in part, the dissatis- 
faction of growers with the pres- 
ent market price of around 16 
cents a pound for rubber. It is 
considered here that the ob- 


jective of the important rubber | 
growers is a price of from 18 | 


to 20 cents a pound. 


AN’s Almanac, published once a ' 
is considered THE reference ~ 


year, 
book wherever automotive informa- 
tion is desired. 


Coming Events 


SEPTEMBER 
30-Dee. 2—SAE National Production 
Meeting. 
OCTOBER 
6-7—Tulsa, Okla. SAE Fuels, Lubricants 


Meeting. 
10-12—New Orleans. National Assn. of 
Independent Tire Dealers. Annual 
convention. 
13-15—Los Angeles. SAE National Air- 
craft Production Mee 
15-23—Prague, 
ile Show. 
31-Nov. 2—Detroit. 
Assns. conclave. Hotel Statler. 


NOVEMBER 


3-10—Hartford, Conn. Automobile Show. : 


1l-17—New York. National Motor Truck 
Show. 
11-18—New York. 
Show. 
11-18—Pittsburgh. Automobile Show. 
11-19—Detroit. Automobile Show. 
11-18—San Francisco. Automobile show. 
12-18—Columbus, O. Automobile Show. 
12-18—Chicago. Automobile Show. i 
12-19—Philadelphia. Automobile Show. 
12-18—Boston. Automobile Show. 
12-19—Milwaukee. Automobile Show. 
12-19—Buffalo. Automobile Show. 
12-19—Minneapolis. Automobile Show. 
12-20—Los Angeles. Automobile Show. 
13-19—St. Louis. Automobile Show. 
it—Hew Fook. 45 Annual Dinner, 
ommodore Hotel. 
14-16—New York. SAE National Trans- 
portation Engineering Meeting. ae 
14-19—Elmira, N. Y¥. Automobile S i 
14-19—New Haven, Conn. Automobile 


Show. 
19-25—Indianapolis. Automobile Show. 
19-26—Baltimore, Automobile Show, oy 
19-26—Rochester, N. ¥Y. Automobile — 
19-26—Washington, D. C. Autom 
s 


ow. 
19-26—Montreal. Automobile Show. gnow 
26-Dec. 3—Newark. Automobile h ae 
26-Dec. 3—Kansas City. Automobile Show. 


DECEMBER 
5-10—Chicago. Automotive Service In 
dustries Show, Navy Pier. 
5-10—Denver. Automobile Show 
8- 9—Chicago. National Wheel an 
Assn. Annual Conclave. 


JANUARY 


Meeting 
SAE Annual | to hold an 


Cincinnati 
origin- 


d Rim 


9-13—Detroit. 
N.B.—Omaha has voted no 

automobile show this year. 
has called off automobile show, 
ally set for Nov. 20-26 
*Tentative. 
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wt they will be exceptions 
ather than the rule. 
* * 


- WHICH LEADS me into talking 
spout the press parties I have 
yeen to in the last seven or 
jght days. First off there was 
sjudebaker at South Bend. And 
y usual there was a gathering 
{ the press clan from all cor- 
ers Of the nation. Always the 
yewspaper men respond to a 
‘ul Hoffman invitation and 
is time was no exception to 
ve general rule. 

) Ringmaster Morrow Krum, 
Seorge Keller’s prize tom-tom 
deater, staged a real party, be- 
“gnning with a lunch in the 





GEORGE D. KELLER, Studebaker’s 
rice-president in charge of sales, tells 
press previewers a bit about the 1939 
Studebaker and a lot about how he’s 
going to sell ’em. 


idministration building, attend- 
“id by more than 200. And the 
peaking part of the meal was 
4g00d, with Dr. McClintock, the 
vast word in traffic reform, rid- 
‘ng his favorite hobby, and 
President Hoffman keynoting 
the new line and forecasting the 
future for his product. 
* 


FROM THERE to the engi- 
neering building where they 
iress-paraded the new models, 
‘which are most pleasing to the 
“ye and which will become a 
tlessed event in another week 
er so. Followed such things as 
a drivers’ skill at the wheel, a 
contest participated in by the 
newspapermen, a sort of an ob- 
sacle race in part and requir- 
ing a quick eye and steady 
nerves to make a showing. A 
thap from Iron Age won it, it 
veing a silver loving cup. An- 
ther stunt was a new Stude- 
taker, which had just come out 
of the ice box and which was 
covered with ice inches thick. 
Two beautiful girls, scantily 
dad, sat on the ice of the 
bonnet. 

* a * 

AT GRAHAM-PAIGE we gave 
the new models the once over and 
liked ’em. But our chief inter- 
est was centered in the an- 
louncement that Admanager 
Storrs Case had to make as to 
the financial condition of the 
tmpany. Graham has come into 
lenty of folding money which 
goes into working capital. Which 
Provides $750,000 of new money 
made available immediately 
from a five-year loan, voluntary 
extension of outstanding claims 
approximating $1,396,000 for a 
five-year period with payments 
thereon to be made out of fu- 
ture increases in working cap- 
ital and extension of $154,000 in 
notes payable and accrued in- 
lerest on a comparable basis. In 
addition a personal loan of $560,- 
00 to the company was sub- 
rdinated by President J. B. 
Graham to the extended claims 
until such claims and obliga- 
ions are paid in full. 

* * Bs 

THIS NEW financing has 
8iven a firm impetus to future 
erations. Sales Manager Wal- 
‘er Wright is making a big drive 
for dealers and now that I have 
feard the details of his pro- 
gram, I think he will get ’em. 
‘ think this one model plan is 
4 WOW and the idea of giving 
tigher discounts on special 


Sparks », 


(Continued from Page 1) 
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Chris 
Sinsabaugh 





equipment groups should give 
dealers a real incentive to sell 
em. For my own part, I 
can say that the plan is some- 
thing different than any prev- 
iously used in the automobile 
industry, to the best of my 
knowledge, and one that should 
prove most attractive to those 
who take on or already have 
Graham franchises. 

+ * «* 


WE DE-LUXED it to Lansing 
for the Oldsmobile preview in a 
special train made up of din- 
ing cars and jammed to capa- 
city. We breakfasted on the 
train and at the Olds plant were 
ushered into the big auditorium 
of the engineering building to 
listen to General Sales Manager 
Dave Ralston and General Man- 
ager C. L. McCuen; saw the 
new models; watched a most in- 
teresting movie, “This Year It’s 
Oldsmobile”; lunched, reboarded 
the train and were back in De- 
troit by 5 p.m. 

That in brief covered the day’s 
doings. There is much more 
that could be said if I could 
tell you about the new models, 
but I can’t even hint about 
them, because the veil of secrecy 
hasn’t been withdrawn. But 
rest assured Ralston has _ his 
house in order and is set for 
the ’39 drive. 

I liked the way Ralston talked 
about the model year just 
ended. He didn’t use any crying 
towel in telling of the drop in 
sales which was experienced by 
Oldsmobile in common with the 
rest of the industry—about 50 
per cent under that false yard- 
stick—’37. In the ’38 model year 
Olds produced and sold 99,951 
units, just half the count in both 
37 +and ’36. For four year 
period Oldsmobile registered as 
follows: 1935, 126,000; 1936, 200,- 
080; ’37, 200,386; ’38, 99,951. This 
gives Olds a four-year average 
of 156,635, something of which 
to be proud. 

* Rd 

RALSTON, in his talk to us, 
told us his dealer body, as a 
whole, from ’34 and inclusive 
of ’37, made a profit each year. 
And even in ’38, despite reduced 
volume throughout the industry. 
Oldsmobile dealers are in the 
black through July. And there has 
been no loss in dealer strength, 
for the records show that a year 
ago this month there were 3,500 
holders of franchises, this Sep- 
tember the count is 3,481. 

cm * EA 


FRIDAY’S PREVIEW sched- 
ule took us to Pontiac where 
that combination Bill Fields-and- 
Dorothy Parker of the industry, 
Bud Berend, played host to the | 
visiting firemen. Let it here be | 
recorded for the second succes- 
sive year that, if there is a 
faster cracker in this or any 
other industry, when Bud elects 
to turn on the quips, this writer 
has not yet met up with him. 
He could spot Joe Miller three 
joke books and Lou Holtz, and 
still catch up before the first 
turn. ; 

We met at the Pontiac plant | 
for an instructive 90 minutes of | 
introduction to the new pro-| 
gram, including a presentation | 
of the new cars. by Sales Pro-| 
motion Manager Braasch. Then | 
a product film with the com-| 
plete line of cars shown in 
technicolor, in just about as fine 








TOASTMASTER Jim Sullivan was 
honored on his 52 years of service 
as 2"tomobile editor of the Boston 


Globe. during the Studebaker press 
preview last Saturday at South Bend. | 


NEWS, 


a commercial picture as this 
writer has ever seen. This film, 
I am informed, is to be used to 
introduce the new lines to deal- 
ers and salesmen in field meet- 
ings scheduled to start next 
week, and certainly the retail 
organization is going to get a 
great kick out of its initial in- 
troduction to the cars it will 
have to sell for next year. 
* * 


Then to an inspection of the 
cars themselves, and to mingle 
with Brass Hats Klingler, Simp- 
son, Anibal, MacGregor and 
others. As to the cars, nothing 
until the announcement date Oct. 
14, other than that one glimpse 
convinced me Pontiac is out to 
consolidate the reputation of the 
product as “the most beautiful 
thing on wheels.” 

Luncheon was at Bloomfield 
Hills Country club, where R. H. 
Grant, v-pres. of General Mo- 
tors, and other high officials of 
the corporation joined the party. 
Grant, Klingler and Simpson 
spoke briefly, and then the party 
settled down to the entertain- 
ment of the afternoon, with 
Berend as master of ceremonies 
in a super-colossal performance. 

All in all, one of the high- 
lights of the preview season. 
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N.J. Dealer’s Only Fear 
Is Shortage of New Cars 





Special to Automotive News 
NEWARK, N. J.—Free from 
the burden of jammed used car 
stocks and confronted with no 
serious new car cleanup sales 
problems, other than possible 
stortages before new models ar- 
rive, Northern New Jersey deal- 
ers have an optimistic outlook. 
Besides favorable inventories, 
dealers as a whole are encour- 
aged by signs of continuing 
sales improvement as a result 
of healthier economic conditions 
and restored public confidence. 
Dealers in this area will be 
able to take care of the new car 
fall cleanup very easily, accord- 
ing to William L. Mallon, man- 
ager of the Newark Automobile 
Trade Assn., who described au- 
tomotive trade conditions here 
as following in general the na- 
tional trend. Used car inven- 
tories, he said, already have 


been reduced below normal av- 
erages for this period of the 
year, indicating the absence of 
any probability that heavy used 
car stocks will stand in the way 


of the forthcoming new models. 


Because of low stocks brought 
about by improved sales condi- 
tions, some dealers in this vi- 
cinity are threatened with seri- 
ous shortage of merchandise, 
which may make it impossible 
for them to meet consumer de- 
mands in the interim preceding 
1939 model deliveries, Mallon 
stated. With overheads contin- 
uing at their usual level, such 
stock evaporation would mean 
the use of red ink, he pointed 
out, but added that dealer 
stocks in general would not be 
reduced to this point. 

Continued sales improvement 
throughout the fall and coming 
year is anticipated in the Jer- 
sey City area, according to Lar- 
ry Ambrosino, treasurer of A. 
C. Chevrolet, Inc., of that city. 
Public confidence is definitely 
returning, he said, revealing his 
salesmen are armed, with a 
heavy list of potential custom- 
ers to be contacted during the 
fall. 


WORKING QUIETLY, unostentatiously, our research department has left behind 
it a sparkling record of performance. Proudly we acknowledge the contribution 
it has made to our success—its record founded on the diligent application of 
scientific principles to customer problems. 


By dovetailing research work with that of our sales department, our entire organi- 
zation is thus equipped to apply itself to the specific needs of anyone in the sheet 
metal trades. And by strict application to ideals of craftsmanship and of service, 
we have built for ourselves a record —“Once a customer, always a customer.” 


Our complete line includes six regular, alloyed and electric furnace gray irons 
—headed by LEKTROKAST, the finest electric furnace iron possible to produce. 
Some one of these irons is exactly suited to your specific requirements. 


When next you order castings for dies, we 
would appreciate an opportunity for our sales 
and engineering representatives to talk with 
you—without, of course, any obligation to you. 
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A new car...a Spectacular Merchandising Plan that upsets old 


ideas...new prices... and an even more liberal Dealer Franchise « 


make Graham the stand-out line in salability and profits for 1939! © 


car 


“Graham is all set to go in 1939!” There’s the story 
; z ) i 1 . ‘ 

: : . are all set for launching new models Wire for Complete Story 
With our new car, our new adver- Write or wire me today for the 
tising program, our new prices, complete inside story. Your in- 
and our new Dealer Franchise, quiry will be held in. strictest 
we've broadened Graham’s vol-_ confidence. 

ume possibilities many fold, and 

The Graham factory has been re-financed on a long- we've placed our dealers in an Walter F. Wright, 

term basis and is getting under way on production enviable position to make money. Vice President in Charge of Sales 

of new models. A new merchandising plan, unique 
in the industry, is all set and ready to break. 1939 
prices put Graham dealers in a strong competitive 
position with a 4-Door Trunk Sedan that de/ivers 
completely equipped at $965 in Detroit.* 


In 1938, Graham introduced a striking new design 
which has undoubtedly had a strong influence on 
the industry’s styling of 1939 models. This year, 
Graham will be even more of a standout! 


Add to all these advantages a new and even more 
liberal Discount Plan that protects your profits and 
provides greater flexibility in trading—and you've 
got a winner! Get all the facts—now—in advance! 


*Including Federal Tax but with State Sales Tax to be added 





